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1. [logcHuTEIBLHASA 3aNIMCKA

1.1. leapb u 3aa0a4n JUCHUILIAHBI (MOLYJIs1)

Llenu quCHUTIITUHBI:

dbopMupoBaHHe Yy CTYJEHTOB 3HAHMA O COAEPKAHUM TMPOIECCOB MeEIUAINIAaHUPOBAHUS B
COBPEMEHHBIX CPEACTBAX MACCOBOM MH(OpPMAIIUU;

OCHAII[EHUE CTYACHTOB YMEHHUSIMH pa3pabOTKU U ONTUMU3AINH MEIUAIUIaHa B MIPOIIECCe MOATOTOBKU
pEKIaMHON KaMITaHUU.

3amauy JUCHUIINHEL:

M3y4YE€HHE OCHOBHBIX MPEICTaBICHUM O (YHKIIMOHUPOBAHUN MAaCCOBOM KOMMYHHKAIIMH B OOIIECTBE;
O03HAKOMJICHHE CTYJICHTOB C TEOPHSIMH MACCOBBIX KOMMYHHKALIHIA;

MOJy4YeHHUE CHUCTEMHOTO0 KOMIUIEKCa 3HAaHUW O CyIIeCTBOBAHUM B COBPEMEHHOM OOIIECTBE
WH(POPMAITMOHHON MHIYCTPUHN KaK COIHAIEHOTO HHCTUTYTA,

paccMOTpPEHHE OTIENbHBIX CPEACTB MACCOBBIX KOMMYHHUKALMW, cHelmuPuKd uX QYyHKIUH |
BO3JECHCTBHS Ha ayAUTOPHIO;

M3Y4YEHUE 3aBUCUMOCTEN MEXKIY EATeIbHOCTBIO CPEJICTB MACCOBOM KOMMYHHUKALIMK B COBPEMEHHOM
MHUpPE U PEKIAMHON JIEATEIBbHOCTBIO;

ONpeJIeTICHUE MECTa U POJIU PEKIaMbl B CTPYKTYPE MACCOBBIX KOMMYHHUKAIIMM, BKIOYasi HOBEHUIINE
WH(POPMAITMOHHBIE KaHAIHI;

OCBOEHHME MPAKTUYECKOTO UCIIOJIb30BAHUSA KPUTEPHUEB BbIOOpa ISl OTHENBHOTO PEKJIAMHOTO
HOCHUTEI,

MOJly4YeHHUE CTYJACHTaMH HAaBBIKOB COCTaBIICHUS MeJIWaIlUlaHa, OLEHKH ero 3(QeKTUBHOCTH,
MeANAIUIAHUPOBAHUS C HCIIOIb30BAaHHEM KOMITBIOTEPHOU 0a3bl TAHHBIX.

1.2. ®opmupyemblie KOMIETEHIINH, COOTHECEHHBIE € JIAHNPYEMbIMH Pe3yJbTaTaMu 00y4YeHuUst
10 AUCHUIINHE (MOAYJII0):

B PE3YIBTATC OCBOCHUA TUCHUIIJIMHBI JOJIKHBI OBITh C(l)OpMI/IpOBaHI)I CICAYIOIHNUE KOMIICTCHIINU:

Konpl komnerenunun | CoaepxaHue [lepeueHb MIAHUPYEMBIX PE3YJIBTATOB
KOMITETEHIINH 00ydYeHUs IO TUCITUTLINHE

[IK-1. Cniocoben [1K-1.3. Bnaneer 3HaTh: crienuUKy mporecca MOAroOTOBKH

IIPOBOJUTH HaBbIKaMU (JOPMUPOBAHUS | MeIUAaIliaHa

MapKETUHIOBbIE IIPEIOKEHUH 110 VYwmers: PazpabaTeiBaTh MequaniaH.

UCCJIEIOBAHMS C YIIYUILIEHUK CUCTEMBI Bnazners: HaBbIKaMu pa3pabOTKH U MOATOTOBKH

UCIIOJIb30BaHUEM IIPOJBUKEHUS TOBAPOB MeauaIaHa.

MHCTPYMEHTOB (yciyr ) opranuzanuu

KOMIUIEKCa

MapKeTHHTa [IK-1.4. Ymeer 3HaTh
CUCTEMATU3UPOBATh U METOJAbl M TOJXOABl HCCIEIOBAaHUS CpPEJIb
00006m1aTh O0bIIHE MapKeTHHra; OCOOCHHOCTH  TOBapHOM |
00bEeMbI IEPBUYHOM U COBITOBOM MOJINTUKH; CreruuKy
BTOPUYHOU [IEHOOOpa30BaHUs B MApPKETHHTE.
MapKETUHTOBOM Ymerh




UHpOpMALIUU

NPOBOJAWTH  WCCIENOBAaHUS, OICHHUBATH W
BHIOMpAaTh  PBIHKK  COBITA;  BBIABIATH |
OIICHMBATh MOTHUBBI pa3padaThiBaTh KOMILIEKC-
MapKETHHT JJIsl BHEIITHETO MPOEKTA.

Baaners

HaBBIKaMU cOOpa, CHCTEeMAaTHU3aIllH, aHalh3a |
UHTEPIIPETAINA MAPKETUHTOBOM MH(OPMAIIHH.

[1K-1.5. YmMeet npoBOAUTH
MapKETHHTOBBIC
WCCJICTOBAHMSI Pa3HBIX
THIIOB U BHJIOB C
HCIOJIb30BaHUEM
HHCTPYMEHTOB KOMIUICKCa
MapKETHHT

3HaTh: TEXHOJOTUU METUAPUICHUIIIH3 U
MeIaTIaHUPOBAHUS

YMeTb: UCTIOJIB3YET TEXHOJIOTUH
MEeIMApWICHIIIH3 U MEeIHaIIaHUPOBAHUS B
OHJIAMH U OHJIAMH Cpele.

Bianets: HaBbIKaMM peaiu3aluu
KOMMYHUKAIMOHHOI'O MPOJIYKTa C
WCIIOJIb30BAHUEM TEXHOJIOTUI MEIHapUIICHIITH3
Y MEIMATUIAHUPOBAHHUS B OHJIAH U OHJIAH
cpene

IIK-1.6. YMeeT co3naBaTh
OTYETHI IO Pe3yJIbTaTaM
MapKETHHTOBOTO
HCCIIEIOBAHUS

3HaTh: CTPYKTYPY, COACpKAHUE, TEXHOJIOTUN
COCTaBJICHUS OTYETOB IO Pe3yJIbTaTaM
MapKETUHI'OBOT'O UCCIIEIOBAHMS

YMeTb: TBOPUYECKH MBICIHUTB MO MpoOIeMaTHKe
MAapKCTHHTA, 1aBaTh IPABUJIIbHYIO OLICHKY
MEPONPUATHAM MapKETUHTOBOM EATEIBHOCTH,
Ha OCHOBE aHAJIN3a PHIHOYHOU

KOHBIOHKTYPBI HAXOIUTh HOBALIUN, HOBBIE
peicHud, YMCTb IPUMCHATH ITOJTYUYCHHBIC
3HAHMA JUI PEIICHUS IPAKTUYECKUX 3a1a4
OusHeca.

BHa}IeTB: HaBbIKaMH YTCHHUS W TIOHUMAHWS HAYyYHBIX, aHAITMTUICCKHX,

CTATHCTHYECKHX OTYeTOB B chepe

MAapKCTHHI'A

¢ [TIpodeccrnonanbHO-TBOpUECKAs MPAKTHUKA
e [IpenmuriomHas npakTUKa

1.3. MecTo nMCHUIJIMHBI B CTPYKTYpe 00pa30oBaTe/IbHOM MPOrPaMMbl

HI/ICLII/IHJII/IHEI (MO,Z[yJ'H:) «Me,Z[I/IaHHaHI/IpOBaHI/Ie » OTHOCHUTCA K O6H3&TCHLHBIM JUCHUITJIMHAM YaCTHU
0JIOKa TUCITUILINH y4eOHOTO TUTaHa, POPMUPYEMBIX YUaCTHUKAMHU 00pPa30BaTEIbHBIX YUPEIKICHUH.
HI/ICLII/IHJII/IHEI OCHOBLIBACTCS HA 3HAHUU CICAYIOIMHNX JUCHUIIIINH:

e Pexnama B oTpacisix u cepax AesTeIbHOCTH

e DKOHOMHKA KOMMYHHUKAI[HOHHOTO areHTCTBA

B pe3ynbraTe 0CBOGHUS TUCIMITIMHBI (MOIYJIs) (GOPMUPYIOTCS 3HAHUS, YMEHHUS U BIIAJACHUS,
HEOOXOIMMBIE JIs1 U3YUEHHUS CIEAYIONIMX TUCHUILIMH U IPOXOKACHUS NPAKTHK:




2. CTpyKTYypa AN CHUILIHHBI

O6mmas Tpya0€MKOCTh TUCIMIUIMHBI cocTaBisier 3 3.e., 108 akamemMuueckux gaca (OB)

CrpykTypa IMcOMIIMHBI JJIs1 09HOH (hopMBbI 00yUeHust

O0beM JUCHUILIMHBL B (OpMEe KOHTAKTHOM paboThl OOydaromuXcs ¢ IeJaroruyecKUMU
paboTHUKAaMU U (WJIM) JMIAMH, IPUBJIEKAEMBIMU K peanu3aliy oO0pa3oBaTelbHON MpOTrpaMMbl Ha
UHBIX YCIOBUSAX, TP MIPOBEACHUH YUEOHBIX 3aHATHUIL:

Cemect | Tum yueOHBIX 3aHATHIA Konunuaectso
p JacoB
7 Jlexumu 16
7 CemuHapbl/1a00paTOPHBIE PAOOTHI 26
Bcero: 42

O0bem AuCHUIUIMHBL (MOYJIs) B (hopMe caMOCTOSITEIbHON PAOOThI OOYJAIOIINXCS COCTABIISET
66 akajeMuueckux yaca(oB).

CTpyKTypa AUCHUIIMHBI JAJI51 04HO-3204HOI (popMBbI 00yUeHUs

O6beM naucuHUIUIMHBI B (OpMe KOHTAKTHOW paboThl 0OydYaromUXCsl C MeJaroruiyecKuMu
paboTHUKaMU U (WJIM) JIMIIAMH, IPUBJIEKAEMBIMU K pealu3aliy oO0pa3oBaTeNbHON MpPOTrpaMMbl Ha
WHBIX YCIIOBHSX, TTPU POBEICHUN YICOHBIX 3aHATHIN:

Cemect | Tum yueOHBIX 3aHATHIA Konmnuectso
Y 4acoB
7 Jlexkumu 8
7 CemuHapbl/1a00paTOpHBIE PAOOTHI 16
Bcero: 24

O0beM AUCHUILTUHBI (MOTYJIs1) B hOpME CAMOCTOSITENILHON PAOOTEI 0OYYAFOIIHUXCS COCTABISAET
84 akameMuueckux yaca(oB).

Discipline structure
The total labor intensity of the disciplineis 3 Credit, 108 academic hours.
Discipline structure for full-time training
The scope of the discipline in the form of contact work of students with pedagogical workers and (or)

persons involved in the implementation of the educational program on other conditions during
training sessions:

Semester | Type of training sessions Number of
hours

7 Lectures 16

7 Workshops/Lab Works 26

Total: 42




The scope of the discipline (module) in the form of independent work of students is 66  academic

hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers and (or)
persons involved in the implementation of the educational program on other conditions during

training sessions:

Semester | Type of training sessions Number of
hours

7 Lectures 8

7 Workshops/Lab Works 16

Total: 24

The scope of the discipline (module) in the form of independent work of students is 84 academic

hours.

3. Conep:xanue QM CHUATTHAHBI

HaumenoBanue pasaciia
JUCITHUITIINHBI

Conepxanue

[TonsTue u ucropus
pa3BUTHS
MeIuarIaHUPOBAHUSL.

Macc-medua xax cpedcmea docmasku coooujenui. Ilonsmue
MeouaniaHuposanus, yeau u 3a0ayy. MenuanaaHupOBIIUK KaKk
CHELMANUCT B 00J1aCTU MEIMATUIAHUPOBAHUS U €TO POJIb B PEKJIAMHOM
KaMITaHWH.

MenunaruiaHupoBaHue Kak Hayka. ba3oBble MOHATHSA
MeIMaTtuIaHuPOBaHMSL. DBOIIIOLUS PA3BUTHUS MEIUATTIAHUPOBAHUSI.
[Ipo6sembl, CBsI3aHHbIE C MeIMAINIAHUPOBAHUEM.

OTHOIIECHUS MEXTY
cpencTBaMu
pacrpocTpaHeHus
uH(pOpMaIuH, peKIaMon 1
HOTPEOUTEISIMH.

Kpumepuu evibopa cpedcme pacnpocmpanenust ungpopmayuu
nompebumensimu. Bocnpusmue nompebumensmu pekiamol 6
Hnmepnem. Ponb cpedcme pacnpocmpanenust uHghopmayuu 6 npoyecc
npuHsmus peuteust 0 nokynke. QyHKyus OMKIUKA U eé 3HaueHue.
OyeHka 6030eticmeust pasiuyHbIX PEKIAMHbIX HOCUMELeU Ha Yele8yHo
ayoumopuio. dppexmusnocmo pexiamot u PR.

[InanupoBaHue pexiIaMHOMU
KAMITaHUU.

[InannpoBaHne KOMMYHUKATUBHON KamnaHuU. CUTyallMOHHBIA aHAJIN3.
OcHOBHBIE 3Tanbl IIAHUPOBAHMS KaMITAHUH 110 TPOJIBHKEeHMIO. [lenn
MapKeTHHTa U 11eJId MapKeTHHIOBBIX KOMMYHUKaui. Onpenenenue
LeJIe MapKETUHTOBBIX KOMMYHUKALUN.

Hcnonb30BaHre cerMeHTAlMOHHOTO aHalIM3a Ui ONpPEe/IesICHUs [IeIeBOn
aynuropuu. [lemorpaduueckas, reorpapudeckas, ncuxorpapudeckas u
noBejieHuecKas cermenranus. Onrcanue npoduis 1eaeBoil ay AUTOPUH.
Poub 6a3bl NaHHBIX TPU OTPEACIICHUH TIEJIEBOM ayIUTOPHH.
dopMupoBaHUE CTPATETUN U TaKTHKA KaMmaHuu. CoCTaBIsIoLIIe
ctparerun. [TonroroBka pexiraMHoro coodmenus. OnpeneneHue
Oro/pKeTa 1 BBIOOp cpeAcTB. MenunaruianupoBanue. OreHka

3 PEKTUBHOCTH PEKIAMHON KaMITAHHH.

OcHOBHbIE TapaMeTPhI
MeIMaIIaHuPOBaHUS,
MeAMaucCIeI0BaHus U

MapkeTHHIOBbIE UCCIIEIOBaHMS B MeIuaruianupoBaHuu. OCHOBHbBIE
MeJarnapaMeTphbl: 0XBaT, 4acToTa, pEeUTUHT. MenuariaHipoBaHueE B
TEJICBU3MOHHOM pekjiaMe, Ha pajino, B IIpecce, B HAPY>KHOM pekiame.




UCCIIeI0BaHMs ay TUTOPUU
PEKJIaMHBIX HOCHUTEJIEH.

OHTI/IMI/IBaI_[I/I}I OCHOBHBLIX IMapaMCTPOB MCAUAIITIAHUPOBAHU.
dakmopul, onpeodensioujue cocmas u cpanuysl ayoumopuu. Memoovl
uzyuenus ayoumopuu. Mcciedo8anus ayoumopuu: anamu3s
«Konuuecmea» u «kavecmsay. Coomnoulenue Maccoswvix ONpocos u
«MATBIXY KA4eCMBEHHbIX MeMOo008.

AHKeTHpOBaHHE, UHTEPBbIOMPOBAHUE, TECTHI, (POKYC-TPYIIIbI,
na60paT0pHHe HCCIICA0OBaHUA C MPUMCHCHHUEM TCXHUYCCKUX CPCICTB,
MICUXOJIMHTBUCTUYECKHE MPOLIETYPbl, METOJI CEMaHTHYECKOTO
muddepennnana. OneHOUHbIE UCCIEIOBAHUS U TECTHI: TECTHI HA
3allOMUHaHue, Ha yOeUTEeNbHOCTb, y3HABAEMOCTh. AHAJIN3 OIEHOYHBIX
HCCIICIOBAHUM.

Texaudeckue u «BepOaIbHBIE» CIIOCOOBI ONTYyYeHHS HHGOPMAIIIH O
noTpeOIeHNH ayAUTOpUel pa3HbIX Tenenepeaay. Uuayctpus
MoJTy4eHus HH(GOpMaLlMU O pa3Mepax ayIuTOPUH: OIlopa Ha
IIOCTOSIHCTBO cIIpoca. Ay IMMETPBI: IUIFOCHI U MUHYCBI KayecTBa
nostydeHHoi nadopmanyu. OCHOBHbBIE €IUHULIBI U3MEPEHUS

TCJICAYy IUTOPHUU.

Haubonee u3BecTHbie B MUPE UCCIIEIOBATENILCKUE CTPYKTYPBI,
3aHMMAIOILMEC MOHUTOPUHIOBBIM U3MepeHneM ayauropun CMK.
Poccuiickue npodeccronanbHble OpraHu3aliyi Ha PeIHKE TeNe- U
paguoMEeTpUu. MGTOI[I/I‘-IGCKI/IC OCHOBbI MOHHUTOPHHI'OBOTO
uccienoanuss CMU Ha npumepe rpynnsl komnanuii « Pomup-
MOHHUTOpPHHDY.

[TnanupoBaHue meaua-
CTpaTeruu.

Pa3paboTka MapKkeTHHTOBOM M PEKJIAMHON CTPATEIMH UCIIOJIb30BaHMUS
CMK. Ompenenenue neseii, BBIOOP MeCTa U BPEMEHH JUISI TPOBEACHUS
peKIaMHOM KaMITaHUH.

OcHognble nousimusi, cés3antvle ¢ meoua-cmpamezueil. Heooxooumasn
ungopmayus neped cocmasnenuem meouaniana. Memounuxu
ungopmayuu o neuamuuix, snekmponnvix CMK. Dnemenmol meoua-
cmpameeuu. Teopueckas meoua-cmpamezusi. Boibop meoua-
cmpame2uu.

Cmpameeuu nianuposanus. cmpameus yeneol ayoumopuu,
2eoepaguueckue cmpameauu, cmpamezuu RPOOOJIHCUMETbHOCTIU U
npuesisKu 60 epemenu. I nobanuzayus nompeoumenbCKux polHKOs u
27100a1bHOe MblUIeHUe: UX GIUSHUE HA MeOUNIAHUPOBAHUE.
[IporpamMMHOe oOecrieueHrue MeTHATIAHUPOBAHUS M IIPUMCHSFOIIHECS
KOMITBIOTEPHBIE TeXHOJIOTHU. [IpenMyIiiecTBa U HETOCTATKH Pa3TUIHBIX
KOMIIBIOTEPHBIX IporpaMM. KoMIbloTepHOE MOICTHPOBAHHE
(MaremMaTUdecKasi ONTUMU3AINS, UMUTAIIMOHHBIC U IBPUCTUICCKUE
Mojenn). Pabota ¢ KOMIIBIOTEPHBIMH 0a3aMH TaHHBIX.

dopMHpOBaHUE MeuaIIaHa
PEKIAMHON KaMIIaHUHU.

Co3z0anue meduaniana 05t pekiamHou kamnanuu. Meoua-opudp.
OcHo6HblE XapakmepucmuKu, CPOKU U CmMpyKmypa MeOuaniand.
Oyenka u 8b100p PaA3IUUHBIX PeKIAMHBIX Hocumenel. Onpedenenue
YEHHOCMU NPeccyl (2a3emvl U JHCYPHAIbL), MELeGUIUOHHOL PEKIAMbL,
Humeprem-pecypcos, HapyscHoU pexaamvl, paduokananos. Cneyughuxa
NAAHUPOBAHUSL PEKTIAMbL 8 PA3IUYHBIX HOCumensix. Boibop cpedcms
pexnambl 8 3asucumocmu om yeaeu pekiamuou kamnanuu. OcHogHbvle U
BCNOMO2AMENbHBLE PEKIIAMHbBLE HOCUMETU.

Buvibop cpedcme pexnamul: oxeam ayoumopuu, obecneyeHue
HeoOX00UMOU 4acmomyl, CKOPOCHb AKKYMYIUPOBAHUS AYOUmMopul,
B03MOIHCHOCHb KOHMPOJISL 0eMOHCIMPAYUY PEKIAMbl, KAUeCE0

socnpusmusi unopmayuu. Bausinue KoHKypeHmHOU NOIUMUKY U




npagosuIX 02paHudeHull Ha 8bloop pekiamuvlx Hocumeneil. Cmoumocms
PEKIAMbL KAK YC08Ue 02PAHUYEHUS. PEKIAMHBIX 803MONCHOCTEU.
Kymynamuenvie oyenku cpedcme pacnpocmpaneHus peKiamol.
Cocmasnenue epagura vixooa pekiamuuix coobujenuti. Cmpykmypa u
ogopmnenue meouannana. Onmumuzayus Meouaniand, Kpumepuu
ONMUMUZAYUU.

Ol1ieHKa U KOHTPOJIb
3¢ hekTHBHOCTH
MeIuaIiiafa.

Uccnedosanus s¢ghghexmusnocmu meouaniana u Meponpusimus no
KOHMPOI0 3ekmuenocmu €20 UCOIHeHUs. IKCNePpUMEHMbL U
ONpoCyl KaKk Memoovl oyeHKU d¢hghexkmuenocmu meouaniana. Pono
npo6HO20 MaApKemuHea 6 OYeHKe PeKIamMHOU KAMNAHUU.
Paznosuonocmu meoua-mecmuposarnus. Mccreoosanue
aghpexmunocmu pekiamHblx KOHmaxmos. g gexmol cunepeuu u
HAKONJIeHUst KOHMAKMOB.

Ilapamempot 3¢hpexmusrnocmu meduaniana. Memoowl
npeodsapumenvHo2o mecmuposanus 3¢ppexmusnocmu CMU.
Ilapannenvnoe mecmuposanue. OyeHka OMHOUWEHUs K NEPEOAHHOMY
coobueruro. Memoowl meKkywe2o KOHMPOIS CUMYAYUL Ha PbIHKE.
Omcnesrcusanue 00HO20 UCMOYHUKA.

Ilocm-mecmuposarnue pekiamuoeo meduaniana. Memoo ananusa
noayuennou ayoumopuu. Oyenxa 3anomunaemocmu mexcma. Oyenka
UBMEHEeHUsL OMHOUEHUSL.

Pecypcel MHTEpHET IO
MeIna-IJIaHUPOBAHMUIO.

[MomynsipHBIE CaliTHl IO MeUATIaHUPOBaHUIO. TeMaTHueckue web-
caitel. [lomysipHbIe pecypcebl O peKkiiaMe Ha paJuo U TEIEBUICHUH.
DNEeKTPOHHBIE BEPCUM NEUATHBIX U3/1aHUMN, 3JIEKTPOHHBIE U3/1aHUS B
Ceru. HapysxHas peknama: rmosie3nsle cCbUIKU. Pexnama B IHTEpHET.

Pexnamubie nmyOnukanuu B MaTepuet. Pecypesl HTEpHET-HHoYCTpUH.

Discipline content

Discipline section

Content

The concept and history of
the development of media
planning.

Mass media as a means of delivering messages. The concept of media
planning, goals and objectives. Media planner as a specialist in the field
of media planning and his role in an advertising campaign.

Media planning as a science. Basic concepts of media planning. The
evolution of media planning development. Problems associated with
media planning.

The relationship between the
media, advertising and
consumers.

Criteria for choosing media for disseminating information by
consumers. Consumer perception of Internet advertising. The role of
information dissemination media in the purchase decision-making
process. Response function and its meaning. Assessing the impact of
various advertising media on the target audience. Effectiveness of
advertising and PR.

Planning an advertising
campaign.

Planning a communication campaign. Situational analysis. The main
stages of planning a promotion campaign. Marketing goals and
marketing communications goals. Determining the goals of marketing
communications.

Using segmentation analysis to determine the target audience.
Demographic, geographic, psychographic and behavioral segmentation.
Description of the target audience profile. The role of the database in

determining the target audience.




Formation of strategy and tactics of the campaign. Components of the
strategy. Preparation of an advertising message. Determining the budget
and choosing funds. Media planning. Evaluating the effectiveness of an
advertising campaign.

Basic parameters of media
planning, media research
and advertising audience
research.

Marketing research in media planning. Basic media parameters: reach,
frequency, rating. Media planning in television advertising, on radio, in
the press, in outdoor advertising. Optimization of the main parameters of
media planning.

Factors determining the composition and boundaries of the audience.
Audience research methods. Audience research: analysis of «quantity»
and «quality». The relationship between mass surveys and «small»
qualitative methods.

Questionnaires, interviews, tests, focus groups, laboratory studies using
technical means, psycholinguistic procedures, semantic differential
method. Evaluation studies and tests: tests for memorization,
persuasiveness, recognition. Analysis of evaluation studies.

Technical and «verbal» ways of obtaining information about audience
consumption of various television programs. The Audience Size
Industry: Relying on Constant Demand. Audiometers: pros and cons of
the quality of the information received. Basic units of measurement of
television audience.

The most famous research structures in the world involved in
monitoring the measurement of the QMS audience. Russian professional
organizations in the telemetry and radiometry market. Methodological
foundations of media monitoring research using the example of the
Romir-Monitoring group of companies.

Planning a media strategy.

Development of a marketing and advertising strategy for the use of Mass
communication. Determining goals, choosing a place and time for an
advertising campaign.

Basic concepts related to media strategy. Necessary information before
drawing up a media plan. Sources of information about printed and
electronic Mass communication. Elements of media strategy. Creative
media strategy. Selecting a media strategy.

Planning strategies: target audience strategy, geographic strategies,
duration and timing strategies. Globalization of consumer markets and
global thinking: their impact on medical planning.

Media planning software and applied computer technologies.
Advantages and disadvantages of various computer programs. Computer
modeling (mathematical optimization, simulation and heuristic models).
Working with computer databases.

Formation of a media plan
for an advertising campaign.

Creating a media plan for an advertising campaign. Media brief. Main
characteristics, timing and structure of the media plan. Evaluation and
selection of various advertising media. Determining the value of the
press (newspapers and magazines), television advertising, Internet
resources, outdoor advertising, radio channels. Specifics of advertising
planning in various media. The choice of advertising media depending
on the goals of the advertising campaign. Main and auxiliary advertising
media.

Selection of advertising media: audience coverage, ensuring the required
frequency, speed of audience accumulation, ability to control advertising
display, quality of information perception. The influence of competition
policy and legal restrictions on the choice of advertising media. The cost
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of advertising as a condition for limiting advertising opportunities.
Cumulative estimates of advertising media. Drawing up a schedule for
releasing advertising messages. Structure and design of the media plan.
Optimization of the media plan, optimization criteria.

Assessing and monitoring of
the effectiveness of the
media plan.

Research into the effectiveness of the media plan and measures to
monitor the effectiveness of its implementation. Experiments and
surveys as methods for assessing the effectiveness of a media plan. The
role of trial marketing in evaluating an advertising campaign. Types of
media testing. Research on the effectiveness of advertising contacts.
Effects of synergy and accumulation of contacts.

Parameters of media plan effectiveness. Methods for preliminary testing
of media effectiveness. Parallel testing. Assessment of attitude towards
the transmitted message. Methods of current monitoring of the market
situation. Single source tracking.

Post-testing of the advertising media plan. Method of analyzing the
resulting audience. Assessing text memorability. Assessing attitude
change.

Internet resources for media
planning.

Popular media planning sites. Thematic websites. Popular resources
about advertising on radio and television. Electronic versions of printed
publications, electronic publications on the Internet. Outdoor
advertising: useful links. Advertising on the Internet. Advertising
publications on the Internet. Internet industry resources.
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4. O0pa3oBarejibHbI€ TEXHOJIOTHHI

B miporiecce ocBOeHUS AUCHUIUTHHBI « MeTuarniaHupOBaHUE) HCIIOIb3YIOTCS CIIEIYIOIINE
o0pa3oBaTeNbHbIC TEXHOJIOTHH:

1. CrangapTHBIE METOIBI OOYYECHHUS
-JICKIIMU,

-CEMUHApBI, Ha KOTOPBIX 00CYK/1al0TCS OCHOBHBIE MPOOIEMbI, OCBAIIEHHBIE B JIEKIUIX U
c(hOpMYyJIUPOBAHHBIE B IOMAIITHUX 3aaHUSX;
-IUCbMEHHBIE U YCTHBIE IOMAIIHUE 3aJaHus;
-pac4eTHO-aHATUTHYECKHUE, PACUETHO-TpadUICCKUE 3aJaHUS;
-00Cy»X/IeHHE MOITOTOBJICHHBIX CTY/IEHTAMH 3CCE;
-KOHCYJIbTAlLlUU MPEnoaBaTeeii;
-caMoCTOATeIbHAas paboTa CTYJEHTOB, B KOTOPYIO BXOJAUT OCBOEHHE TEOPETUYECKOTO MaTepuaa,
MOJITOTOBKA K CEMUHAPCKUM 3aHSATHSM, BHITIOIHEHUE YKa3aHHBIX BBIIIE MUCbMEHHBIX Pa0oT.

2. MeToel 00y4eHHs ¢ TPUMEHEHUEM MHTEPAKTUBHBIX (JOpM 00pa30BaTEIbHBIX TEXHOIOTHIA:
-aHaJIU3 JIeJIOBBIX cuTyauui s Tembl Ne 3,4, 5,6, 7, 8,

-rpynnoBbie quckyccuu Juist tembl Ne 1, 2, 3,5, 6,7, 8,9, 10;
-ananu3 MuTepuer-pecypcoB st TeMbl Ne 6, 7, 8
B pamMkax u3yueHus JUCHUILTUHBI TAKXKE MPEyCMOTPEHBI BCTPEUHU € MPEACTABUTEISIMU POCCUNCKUX
1 3apyOEKHBIX KOMIIAHUH, TOCYIaPCTBEHHBIX M OOIIECTBEHHBIX OpPTaHU3aIlni, MaCTEP-KI1acChl
AKCTIEPTOB U CHEIUATUCTOB.

MEIUATUIAaHUPOBAHUS U
OCHOBHbBI€ TEPMHUHBI 3TOU
JUCITATIIINHEI.

Bnagets 0a30BBIMH
MMOHATHAMHU
MequaruIaHUPOBaHUS

Ne n/m|HanmenoBanue paznena  |@opmupyemsl |Pe3ynabraTel 0cBOSHHS Oo6pazoBarenbHbIe
JUCLIUILINHBI e (3HaTh, yMETb, BIAJETh) |TEXHOJIOIUU
KOMIETEHIINH
1 [TonsTre u ucropus [1K-1 3HaTh MOHATHE U Jlexknusa
pa3BUTHSA UCTOPHIO PA3BUTHS CemuHap
MeANaIIaHUPOBaHUS. MeANaIIaHUPOBaHUS. Paz60p ocHOBHBIX
YMeTb NPpUMEHSATH o0s13aHHOCTEN
0a30Bble OHATHS MeUaruIaHupOBIL]

YKa ¥ TIOHUMaHHIO
CyTH pabOThI
3TOTO
CHeIHauCTa,
o0cyxaeHue
npoOemM
MeIMaIIaHuPOBaH
us. [IpoBeneHne
TPYIIOBBIX
Mpe3eHTalMI
MIPOEKTOB.
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OTHOIIEHUS MEXTY TIK-1 3HaTh pOJb OCHOBHBIX Jleknus
CcpeacTBamMu pekiamMHbIX HocuTenern  |CeMuHap
pacrpocTpaHeHus KaK CpeCcTBa JUIs I'pynmoBast
uH(pOpMaIUH, peKIaMon 1 nH)OpMUPOBAHUS JTUCKYCCHS TI0
NOTPEOUTEIIMHU. noTpeouTens. BOIIpOCam
YMeert oLieHuBaTh HCIOJIb30BaHUS
KauyeCTBO PEKIaMHOMN norpeduTenemM
nH(}OpMAIUHU C TOUYKH nH(popmaluu B
3peHus nporecce
Bnanetrs MeTogukon MPUHATHUSA
oTOopa CpeacTB pelIeHus o
pacnpocTpaHeHUs MOKYTIKE.
UH(pOpMaLIUH.
IIpoBenenue
WHIWBUIYTBHBIX
MpEe3eHTalNM 10
npuMepam
MOJIOKUTETBHOTO
Y OTPUIIATEIEHOTO
PEKIaMHOTO
BO3JECHCTBUS Ha
noTpeourerns,
pa3bop KeHCoBBIX
CUTYyallli UX U3
MIPAKTUKHU.
[InanupoBanue pexsiamuoit [ITK-1 3HaTh OCHOBHBIC MOHATHUSA |JIeKIHs
KaMITaHUH. U METOJUKY CemMunap
IUTAHUPOBAHUS Bueayauropnas
pEeKIaMHOW KaMIlaHUuU.  (paboTa ¢ ebio
YMET NpUMEHSTh OCBOCHHUS
MOJTy9YCHHBIC 3HAHUS B OCHOBHBIX
yacTl GOpMyYIHPOBAHUS |[IOHITHHA U
LeJIel peKIIaMHOU anropurma
KaMIlaHWU U BbIOOpa TUTAHUPOBAHUS
CTpaTervy U TaKTUKU peKIaMHON
PEKIaMHBIX KaMITaHUU.
MEPOIIPUATHH.

Brnaners MeToaukamu
BbIOOpA CTpAaTeruu U
TaKTUKHU PEKJIaMHBIX
MEPOIPUATHIA.
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OcCHOBHbIE TapAMETPHI TIK-1 3HATL OCHOBHEIE Jleknus
MeAuarIaHUpOBaHus, napameTpbl Cemunap
MEUANCCIIEI0BAHUS U MeuarIaHupOBaHus, I'pynmoBas
UCCJIEIOBAHUSI ayAUTOPUU OCHOBHBIE METO/IbI JUCKYCCHS 110
PEKJIaMHBIX HOCUTEJIEH. W3Yy4YEeHUs ayAUTOPUHU OCHOBHBIM
CMMU 1 MapKEeTUHTOBbIE |METOAUKAM
areHTCTBA, IPOBOJSIINE |(MeIUanuccae0BaH
STH UCCIICIOBAaHUA. Wi,
YMeTb rpaMOTHO MIPUMEHSIOIINXCSA
MIPUMEHATD UX U Ha TpaKTHKe,
BBIOMpATh OCHOBHBIC WHJUBUIyaIbHbIE
pEeKJIaMHbIE HOCUTEH Mpe3eHTalNN
COIJIACHO TaHHBIM 3aaHUN.
MequanoKa3aTeiiei.
Bnagets MeTongukamMu
pacuera nokasareseu
MeauarIaHUPOBAHUS.
[InanupoBanue meaua- [IK-1 3HaTh MM0JIB30BATLCS Jlexknus
CTpaTeruu. OCHOBHBIMH Cemunap
MeAuariaHupoBouHbIME  |Paz0op
porpaMmmamu. MPaKTUYECKUX
YMeTh rpaMOTHO CUTYyalHH 10
dbopMynupoBaTh e U |(POPMUPOBAHUIO
OCYUIECTBIIATh Mera-cTpaTeruit
MOATOTOBKY MeaHa- B Pa3JIMYHBIX
opuda. KOMITaHHMSIX,
Bnanets HaBbIKaMu o0Cyx/ieHue
IUIAHUPOBAHMS Meua-  [mpobiieM
CTpaTeruu. WCIIO0b30BaHUS U
MIPEUMYIIECTB
MeIMaIIaHuPOBOY
HBIX IPOrpaMM.
DopmMupOBaHUE ITK-1 3HaeT OCHOBHBIE dTanbl U [JIekius
MeauariiaHa peKIaMHON METOJIUKU Pa3pabOTKu CemMunap
KaMIaHUH. MeuariaHa. Bueaynuropnas
YMeeT npaBuiIbHO pabota o
BBIOpAaTh OCHOBHBIE W3YUYEHUIO
peKIaMHbIE HOCUTEIH, OCHOBHBIX
000CHOBAThH CBOI BEIOOp |TPUMEPOB
Y TIPaBUILHO OPOPMUTH  |COCTABIICHUS
Meuariad s MeuariaHa.
Mpe/ICTaBICHUS Paz6op
PYKOBOJICTBY. MPaKTUYECKHUX
Bnaneer nHaBbikamMu MIPUMEPOB.
COCTaBJICHUS] MeuaIiaHa
pPEKIaMHON KaMIIaHUH.
IK-1
OrneHka u KOHTPOITb 3HaTh METO/IbI OLIEHKU Jlexuus
a¢hekTuBHOCTH KauecTBa Meauariana.  |CeMuHap
MeauarniaHa. YMeeT olieHuBaTh [IpoBenenue
3 PEeKTHBHOCTD WHAWBUAYAJIbHbBIX
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Meauariafa u
ONTUMH3UPOBATH €TO.
Bnaneer HaBeIKaMu

Mpe3EHTAalNI Ha
3aHATHUSX TIO
MPOEKTY, pazbop

OleHKH d(PPEKTUBHOCTH  |MPAKTHIECKUX

MeIHaruIaHa ¥ NIpuéMamMu |CUTyaluu 1o

10 €r0 ONTHUMH3ALIHH. MIPaBUIBHOMY
COCTaBJICHUIO U
ONTHUMU3ALINN
MeIMarjaHupPOBaH
usl.

8 Pecypcel MHTEpHET 11O [IK-1 3HaTh U YMETh Jlexums
Meua-IUIAaHUPOBAHHUIO. HCII0JIb30BaTh OCHOBHBIE |CeMuHap

WNurepner-pecypesl o (I'pymnmosas

MeIuaIlIaHUPOBAHUIO. JUCKYCCHS 110

Buaners MeTogamu HCII0JIb30BAHUIO

MEIUaIlIaHUPOBAHUS HA |OCHOBHBIX

OCHOBHBIX pecypcax HNurepner-

WNurtepner pecypcoB it
MeIMarjIaHuPOBaH
usl.

B nepuon BpeMEHHOro NPHUOCTAHOBJICHUS IOCEHICHUS OOYYaIOIIMMUCS TIOMEIICHUN |
tepputopuu PITY. nig opranuzanuu yueOHOro mporecca ¢ IpUMEHEHUEM AJIEKTPOHHOTO 00YUYEeHHS
U JUCTAHIIMOHHBIX OOpa30BATEIBHBIX TEXHOJOTUH MOTYT OBITh HCIIOJIB30BAHBI CIICAYIOIIIEC

O6paSOBaT€J'IBHLIC TCXHOJIOI'UHN:
— BUACO-JICKIIUHN §

— OHHaﬁH—HeKHI/II/I B PCIKUMCE PCAJIbHOI'O BpEMCHU,
— DJICKTPOHHBIC y‘-IG6HI/IKI/I, y‘Ie6HI)I€ HOCO6I/I$I, HAayY4YHBIC U3OaHWA B JJICKTPOHHOM BHUAC U

JOCTYII K UHBIM 3JICKTPOHHBIM 06p330BaTeJ'ILHBIM pecypcam;
— CUCTEMBI IJId 3JICKTPOHHOTO TCCTUPOBAHUAA,

— KOHCYJIbTAllU C UCIIOJIb30BAHHUEM TCIICKOMMYHUKAITUOHHBIX CPCIACTB.

5. OneHkKa mJIaHUPyeMbIX Pe3yJbTATOB 00y4eHUsI

5.1. Cucrema oneHMBaHUA

Pacripenenenue 6amioB, GOpMHUPYIOMIMX PEUTHHTOBYIO OIIEHKY PabOTHI CTYJEHTA, OCYIIECTBIISIETCS

CJIEIYIOIUM 00pa3oM:

Bunel pabot MakcruMaabHOE KOJIHYECTBO 0ajlsioB
[ToceniaemocThb 20

Texymmii 1 pyOe)KHBIH KOHTPOJIb 20

TBOpUYECKUI PEUTHHT 20

[IpomexxyTouHasi arrectanus (3a4eT ¢ OLEHKOMN) 40

NTOI'O 100

1.ITocermtaeMocTh
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B cooTBeTcTBUU C yTBEP)KACHHBIM YU€OHBIM IIJIAHOM I10 HAIllpaBJIeHHIO MOoAroToBkH 42.03.01
Pexirama u cBsizu ¢ 001I€CTBEHHOCTHIO, Mpohuith «PekiiaMa 1 CBS3U ¢ OOIIECTBEHHOCTHIO B
KOMMEPUYECKOM CEKTOPE » MO JUCLUILINHE IPETYyCMOTPEHO:

npu oyHoU opme 00yyeHUs

cemecTp 7 — 14 nexunoHHbIX, 14 MpakTUUECKUX 3aHATUH. 3a HIocelieHue | 3aHATHUS CTyAEHT
Habupaer 0,71 Gama.

2. Texymunii ¥ MPOMEXKYTOUHBIA KOHTPOJIb
Pacuer 6anioB 1o pe3yiabTaTaM TEKYIIEro ¥ MPOMEXYTOYHOTO KOHTPOJIS JJIst OYHOM (POpMBI
00y4eHust B 7 cemecTpe, Jisi 09HOM (GOpMBI 0O0yICHUSI:

dopma IpoBEACHUS
HaumenoBanwue pasnena/ KOHTPOJIS (TECT, KOHTP. KonnuecTtBo
dopMa KOHTPOJIA TEMBI, BBIHOCUMBIX Ha paboTa u Jip. BUJIBI 0asoB,
KOHTPOJIb KOHTPOJISI B COOTBETCTBUH C | MAKCUMAJIbLHO
[TonoxxeHuem)
TectupoBanue Nelmo [InceMeHHBIE OTBETHI HA )
TemaM ¢ 1 o 6 BOIIPOCHI TECTA
[ToaroroBka
3amanne Nel u3 (aiina WHVBUTyaJIbHOTO )
3a1aHUI MUCBMEHHOTO 3a/IaHUSI-
IIPE3CHTALUN
[ToaroroBka
1. Texymuit i 3aI[aHI/IS Ne2 u3 daiina MHJUBHyaJIbHOTO )
N 3aTaHUI MMUCBMEHHOTO 3aJaHus-
pyOeXKHBIN KOHTPOIB B |
MoAyJe, B T.U. fpeseiTatuin
[ToaroroBka
3amanne Ne3 u3 (aiina WHJIUBUYaJIbHOTO )
3a1aHUI MUCbMEHHOTO 3aJaHusI-
IIPE3CHTALUN
[ToaroroBka
3amanne No4 u3 (aiina WHVBUTyaJIbHOTO )
3aIaHUI MUCBMEHHOTO 3a/IaHUSI-
IIPE3CHTALUN
TectupoBanue No2 1o [TnceMeHHbIE OTBETHI HA 5
TeMaMm ¢ 7 o 8 BOIIPOCHI TECTA
[ToaroroBka
2. Texymuit 3a/:[aH1/1? Ne5 u3 aiina WHJUBU1yalIbHOTO 2.5
N 3aTaHUI MMUCBMEHHOTO 3aJaHus-
pyOEXKHBIN KOHTPOIb BO
2 MoayJie, B T.4. TpeseTalliin
ITonroroBka
3ananue Ne6 u3 (aiina HMHJUBUyaJIbHOTO 25
3aJaHuN NUCBMEHHOT'O 3aJaHusI- ’
MIPE3CHTALNN
Bcero no 7 cemectpy 20
UTOT'O 20

3.TBOpUECKU pEUTHHT
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Pacripenenenue 60amioB OCyIIECTBISETCS MO PEHICHHIO METOANYECKON KOMUCCHH Kadeapsl U
pe3yIbTaT pacupeaesieHus 0aIOB 32 COOTBETCTBYIONIME BUIBI paOOT MPEICTABIISIOTCS B BHJIE
CIEeTyFOIIeH TaOIHUIIbI:

Konnuectso
HaumenoBaHue pazjena/ TeMbl JUCIUILUIMHBI Bun pabotsl

0amu10B
7 ceMmecTp
[TonsiTHe 1 UCTOPUSI pa3BUTHS MEAUATUIAHUPOBAHUS. WuauBunyanbHbIe
[TnanupoBanue pekaaMHON kammanuu. [ImanupoBanne Meaua- | paboTHI 10

cTpaterui. ®opMHPOBaHUE METUAITIAHA PEKIIAMHOMN
kamrianuu. OTIeHKa ¥ KOHTPOJIh 9()PEeKTUBHOCTH MeArariaHa.

OcHOBHBIE TapaMeTPbl MEANATUIAHUPOBAHUS, AHanuTnyeckue 10
MEIMANCCIICIOBAHUS U UCCIICAOBAHUS Ay IUTOPUN PEKIIAMHBIX | 0030pbI
HocuTenel. Pecypcel IHTEpHET 10 Mera-IiIaHuPOBAHUIO.

UTOI'O 20

[Tonmy4yeHHBIH COBOKYNHBIA pe3ysIbTaT KOHBEPTHUPYETCS B TPAAULMOHHYIO IIKAJTy OLIEHOK U B IIKAy
onleHok EBpomneiickoil cuctembl mepeHoca U HakorieHus kKpeautoB (European Credit Transfer
System; nanee — ECTS) B cooTBeTCTBHHM ¢ TaOnuLeit:

100-6aypHas mkanga | TpaauImoHHAS IIKaia [lIxana ECTS
95 —-100 A

3394 OTJINYHO B

68 — 82 XOpOILLIO 3a4TEHO C

56 — 67 D

50_55 YAOBIIETBOPUTEIHHO E

20—49 FX

0-19 HEYJOBJIETBOPUTEIHHO HE 3a4TE€HO F

Evaluation of the Learning Outcomes
5.1. Evaluation system

The distribution of points forming the rating assessment of the student’s work is carried out as
follows:

Types of jobs Max points
Attendance 20

Current and boundary control 20

Creative rating 20

Interim certification (test with assessment) 40

Total 100

1.Attendance

In accordance with the approved curriculum in the direction of training 42.03.01 «Advertising and
public relationsy», the profile «Advertising and public relations in the commercial sector» in the
discipline provides: full-time study semester 7 — 14 lectures, 14 practical classes. For attending 1
lesson, a student gains 0.71 points.

2. Current and intermediate control
17




Calculation of points based on the results of current and intermediate control for full-time study in
the 7th semester, for full-time study:

Form of control Topics / Section Types of control Max points
Testing No. 1 on topics 1 to | Written answers to test )
6 questions
Task No. 1 from the task Pre?paranon of an individual
file written presentation 2
assignment
. Task No. 2 from the task Prgparatlon of an individual
1. Current and milestone file written presentation 2
control in 1 module, incl. assignment
Task No. 3 from the task Pre?paratlon of an individual
file written presentation 2
assignment
Task No. 4 from the task Pre?paranon of an individual
file written presentation 2
assignment
Testing No. 2 on topics 7 to | Written answers to test 5
8 questions
. Task No. 5 from the task Prgpara‘uon of an individual
2. Current and milestone file written presentation 2,5
control in module 2, incl. assignment
P on of an individual
Task No. 6 from the task reparation of an individua
file written presentation 2,5
assignment
Total 20

3.Creative rating

The distribution of points is carried out by decision of the methodological commission of the
department and the result of the distribution of points for the relevant types of work is presented in
the form of the following table:

Topics / Section

| Types of jobs

| Max points

7 Semester

The concept and history of the development of media planning.
Planning an advertising campaign. Planning a media strategy.
Formation of a media plan for an advertising campaign.
Assessing and monitoring the effectiveness of the media plan.

Individual works

10

Basic parameters of media planning, media research and
advertising audience research. Internet resources for media

planning.

Analytical reviews

10

Total

20

The total result obtained is converted into the traditional rating scale and into the rating scale
of the European Credit Transfer System (hereinafter - ECTS) in accordance with Table:

100-point scale

Traditional scale

ECTS scale

95 -100

excellent

A
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83 -94 B
68 — 82 good credited C
56— 67 . D
5055 satisfactory E
20 —49 . . FX
0-19 unsatisfactory fail B

5.2. Kputepuu BbICTABJIEHHUS] OLIEHKH MO JUCHHUILIUHE

Banael/
HIxana
ECTS

OueHkAa no
JMUCHUILIMHE

Kpurtepun oneHkn pe3yibTaToB 00y4eHuUs! 10 JMCHUILIHHE

100-83/
AB

«OTIUYHOY/
«3a4TE€HO
(oTIM4HO)»/
«3a4TEHOY

BricTaBnsiercs oOy4daromemMycsi, €cii OH TITyO0KO U MTPOYHO
YCBOWJI TEOPETUUECKUN U TPAKTUYECKUI MAaTEpUall, MOKET
MIPOJIEMOHCTPUPOBATH 3TO HA 3aHATUSAX U B XOJI€
MIPOMEKYTOYHON aTTECTALUN.

OOyJaromMiics KCUEPITBIBAIOIIE U JTJOTHISCKHA CTPOMHO
u3JaraeT yueOHbI MaTepuall, yMeeT yBI3bIBaTh TEOPHUIO C
MPaKTUKOM, CIIPABISETCS C PEIICHUEM 3aJad
poheccroHaNbHOM HAIIPaBIEHHOCTH BHICOKOTO YPOBHS
CJI0KHOCTH, NMPaBUJILHO OOOCHOBBIBACT MPUHSATHIC PELICHUS.
CB00OOIHO OpUEHTUPYETCS B YU4EOHOH U MpodecCHOHATBHON
nuTepartype.

OneHka no JUCHUILTUHE BBICTABISIOTCS 00yUaromeMycs ¢
YYETOM PE3yJIbTATOB TEKYLIEH U MPOMEKYTOUHON aTTECTALIUH.
Komnerenuuu, 3akperiéHsple 3a AUCHUIUIMHOM,
c(hOpPMHUPOBAHBI HA YPOBHE — «BBICOKUID».

82-68/

«XOPOIIO»/
«3a4TEHO
(xoporo)»/
«3aUTEHO

BricTaBnsiercs oOy4daromemMycsi, €CIM OH 3HAET TEOPETUYECKUI
Y MPAKTUYECKUN MaTepuall, fpaMOTHO U O CYILIECTBY M3JIaraet
€ro Ha 3aHATHUSAX U B XOJI€ POMEXYTOYHOU aTTECTAllUU, HE
JIOITyCKAasl CYIIECTBEHHBIX HETOYHOCTEH.

OOyyaromuiics MpaBUJIbHO MPUMEHSET TEOPETHUECKUE
MOJIOKEHUS NPU PELICHUH MPAKTUYECKUX 3a/1a4
npodeccHoHaNbHOM HAMIPaBICHHOCTH Pa3HOTO YPOBHS
CII0’KHOCTH, BJIaJCET HEOOXOIMMBIMH ISl TOTO HaBBIKAMH H
MpuE€MaMH.

JlocTaTOYHO XOpOILIO OPUEHTUPYETCS B yUEOHON U
npodeccuoHaNbHOM JTUTEepaType.

OreHKa Mo JUCHUTIIMHE BBICTABIISAIOTCS 00y4YaromeMycs ¢
y4E€TOM PE3yNbTATOB TEKYILIEH U TPOMEKYTOUHON aTTECTALUU.
Komnerenumu, 3akpeni€éHHble 3a TUCIUIIIMHOM,
c(hOpMHUPOBAHBI HA YPOBHE — «XOPOIIIHI).

67-50/
D.E

«YIOBJIETBOPHU
-TeNbHOY/
«3a4TECHO
(ymoBierBopu-
TEJIBHO)»/
«3aUTCHOY

BricTaBnsiercs oOy4aromiemMycsi, €Cii OH 3HaeT Ha 0a30BOM
YPOBHE TEOPETUUECKUN U MPAKTUYECKUI MaTepuall, 10IyCKaeT
OTACJIbHBIC OIITHOKH IIpU €T0 U3JIOKCHUH HA 3aHATHAX U B XOI€
MIPOMEKYTOUYHOM aTTECTaLHH.

OOyuaromuiics UCIBITBIBAET ONPEICIEHHbIC 3aTPYAHEHUS B
IPUMEHEHUU TEOPETUUECKUX MOJIOKEHUH MTPU PeLIeHUN
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Banael/
HIxana
ECTS

OueHka no
JMUCIHUILTNHE

Kpurtepun oneHkn pe3yibTaToB 00y4eHUs! 10 JUCHUIIIHHE

IPAaKTUYECKUX 3a/1a4 IPO(EeCCHOHAIbHON HAalpaBIEHHOCTH
CTaHJAPTHOTO YPOBHSI CIIOKHOCTH, BIIa/IeeT HEOOXOMMbBIMH
U151 3TOT0 0a30BBIMU HAaBbIKAMH U IPUEMAMHU.
JIeMOHCTpHpPYET 0CTaTOYHBIN YPOBEHb 3HAHUS y4EOHOM
JIUTEPATYpPHI 10 TUCLHUIUIMHE.

OneHka no JUCHMILIMHE BBICTABISAIOTCS 00ydaroleMycs ¢
Y4€TOM pe3ysbTaTOB TEKYILEH U POMEKYTOYHON aTTECTALINN.
Komnerenuuu, 3akpeni€éHuble 3a JUCHUIIMHOM,
c(OPMHPOBAHBI HA YPOBHE — «IOCTATOYHBINHY.

49-0/
F,FX

«HEYIOBIIETBO
PUTEITBHOY/
HE 3aUTEHO

BrictaBisiercst o0y4aromemMycs, €ciii OH He 3HaeT Ha 0a30BOM
YPOBHE TEOPETUUECKUN U MPAKTUYECKUN MaTepuall, JOIyCKaeT
rpyOble OLIMOKH MPU €0 U3JI0KEHUH Ha 3aHATUSAX U B XOJI€
IIPOMEXKYTOYHOM aTTeCTalUH.

OOyu4aronuiicst UCTIBITHIBACT CEPbEIHBIC 3aTPYAHEHUS B
IIPUMEHEHNN TEOPETUUECKUX MOJI0KEHUH NIPU PELICHUH
MIPAKTUYECKHX 3aj1a4 IPOo(heCCHOHATILHON HAIIPABIEHHOCTH
CTaHJ]APTHOTO YPOBHS CJIOKHOCTH, HE BJIaJIeeT HEOOXOIMMBbIMU
JUISL TOTO HAaBbIKaMU U MpUEMaMH.

JleMoHCTpHpYeT (parMeHTapHble 3HAaHUS y4eOHOMH
JUTEPATYpPHI 110 TUCHUILIIMHE.

OreHka Mo JUCHHUIUIMHE BBICTABIISAIOTCS 00YYarOMEMyCs C
y4€TOM pe3yIbTaTOB TEKYIEH U MPOMEKYTOUYHON aTTECTALINU.
KomneTeHMyu Ha ypoBHE «JOCTATOYHBINY, 3aKPETUIEHHBIE 32
JMCHUIUINHON, HE C(HOPMHUPOBAHBI.

5.2. Discipline Rating Criteria

Scores /
ECTS Scale

Discipline
Grade

Criteria for assessing the results of training by
discipline

100-83/
A, B

«Excellenty /
«Credited
(excellent)» /
«Credited»

It is awarded to the student if he has deeply and firmly
mastered the theoretical and practical material and can
demonstrate this in classes and during intermediate
certification.

The student presents educational material
comprehensively and logically, knows how to link theory
with practice, copes with solving professional problems of
a high level of complexity, and correctly substantiates the
decisions made.

Fluently navigates educational and professional literature.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «highy level.

82-68/

«Goody /

It is awarded to the student if he knows the theoretical and
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«Credited
(good)» /
«Credited»

practical material, presents it competently and essentially
in classes and during intermediate certification, without
allowing significant inaccuracies.

The student correctly applies theoretical principles when
solving practical professional problems of varying levels
of complexity and has the necessary skills and techniques
for this.

He is well versed in educational and professional
literature.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «goody level.

67-50/
D,F

«Satisfactory»/
«Credited
(satisfactory)»/
«Credited»

It is awarded to the student if he knows theoretical and
practical material at a basic level and makes some
mistakes when presenting it in class and during
intermediate certification.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity but
possesses the necessary basic skills and techniques.
Demonstrates a sufficient level of knowledge of
educational literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «sufficienty level.

49-0/
F, FX

«unsatisfactory»
/ fail

It is given to a student if he does not know theoretical and
practical material at a basic level or makes gross mistakes
when presenting it in classes and during intermediate
certification.

The student experiences serious difficulties in applying
theoretical principles when solving practical professional
problems of a standard level of complexity and does not
possess the necessary skills and techniques for this.
Demonstrates fragmentary knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

Competencies at the «sufficient» level assigned to the
discipline have not been developed.

5.3. OueHouHble cpeacTBa (MaTepHAaJIbl) 1JIS TEKYLIEr0 KOHTPOJIA yCIeBAeMOCTH,
NMPOMEKYTOUYHOM aTTeCTAIMU 00y4AIOIIMXCH MO TUCIHUILINHE
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5.3.1. Bonnpocsl Kk 3a4eTy

WXk W =

—
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16.
17.
18.

19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.

35.
36.
37.
38.
39.
40.
41.
42.
43.

MenmariaHupoBaHKe Kak COCTABIISIOIIAs PEKIIAMHOMN KaMITaHUH
Oransl MeUAIIaHUPOBAHUS

CpencTBa pacnpocTpaHEHHUs PEKIIaMbl

Crenuduka pexsnamsl B paznuaabix CMU

Omnpenenenre pekIaMHOTo OroKeTa

Pa3pabotka Menuaniana

UccnenoBanne r3(pPpexkTnBHOCTH MeauaniaHa

ConmanbHble PyHKIIMM MAaCCOBOM KOMMYHUKALIHH.

DaKTOpHI, OTIPEEIISIONINE COCTAB U TPAHUILIBI AYJUTOPHH.

. [loHsiTHE IOTEHIMAIIBHON U PEATIbHON ayIUTOPHUH.

. Metoasl n3ydeHus ayquTOpUN.

. MccnenoBanus ayiuTOpUH MPECCHI.

. UccnenoBanue paauo- v TeleayIuTOpuu.

. AHaNN3 «KOJIMYECTBA» U «KAYE€CTBA» ayAUTOPHH.

. COOTHOIIEHNE MaCCOBBIX OIIPOCOB U «MaJIbIX» Kau€CTBEHHBIX

METOJIOB.
AHKeTHpOBaHuE, UHTEPBBIOUPOBAHUE, TECTBI, POKYC-TPYIIIbI: 0COOEHHOCTH MPOBEICHUS.
TexHOoMOrus MOMTyYeHHsI COLIMOIOTHYECKOH NHPOPMAIK 00 ayAUTOPUH.
JlaGoparopHsble UCCIIeI0BaHNS ayIUTOPUH C IPUMEHEHUEM TEXHUUYECKUX CPEACTB,
MCUXOJIMHIBUCTUYECKHE MPOLIEYPhl, METOJ CEMaHTUYECKOTo quddepeHnmania.
[TpuHIMITEI BBIOOPA PEKIAMHOTO HOCHUTEJIS.

[TpuHIMIBI IJTAHUPOBAHUS PEKIAMHON KaMIIaHUU.

OcHoBHbIE TapaMeTpbl MEIUAIUIAHUPOBAHUS B IIPECCE U UX OLIEHKA

OcHOBHBIE TapaMeTpbl MeIMAIJIAHUPOBAHUS HA PAJHO U UX OLIEHKA

OcHoBHbIE TapaMeTpbl MEIUATUIAHUPOBAHUSI HA TEJIEBUJIEHUE U UX OLIEHKa
MenuanapaMeTpbl Hapy>KHOM peKJIaMbl U X OLIEHKa

Pexnama Bo BpeMeHM U B IPOCTPAHCTBE.

Crpareruu MeauaniIaHupOBaHUSL.

Orenka 2 EeKTUBHOCTH PEKIaMHON KaMITaHUH.

[Tpo6nema r3pdexTuBHOCTU U FIPPEKTOB PEKIAMBI.

«M3HOC pexnaMbl» U Mepbl OOPHOBI C HUM.

Crparerus 1eneBoi ayIuTOPUM B MeIMAINIAaHUPOBAHUH.

['eorpaduueckas crparerusi B MeauaruIaHUPOBAHHUU.

Crpareruu npoAOKUTEIBHOCTH U IPUBSA3KH BO BpPEMEHH B MeIUAIJIaHUPOBAHUM.
KoHTpomb BBINONIHEHUS MEIMAIUIaHA U OLIEHKA €ro 3 (PEeKTUBHOCTH.
CoBpeMeHHbIe HH(OPMAIMOHHbIE KaHAJbI U UX POJIb B MACCOBBIX
KOMMYHUKAIHSIX.

Posb TecTrpoBaHus B oleHKe 3 GEKTUBHOCTH PEKIaMHON KaMIIaHUU.

[ToHsTHE U BUABI KOMMYHHKAIIWH.

Peknama kak KOMMyHHKaLHs.

CpencTBa MacCOBOW KOMMYHHUKAITMH U X (YHKITHH.

Oynkuun CMK: ypoBeHb o011ecTBa, ypoBeHb IPyIIIbl, ypOBEHb JUYHOCTH.
HcTounnku nHOpMAIMY 1T MEHATUTIAHUPOBAHHSL.

KomnbroTepHble porpaMmbl AJ1s MeUAIlIIaHUPOBAHUS

HHuTepHeT-pecypchl 10 MeIUAIUIaHUPOBAHUIO

CocrapneHue MeManiaHa peKJIaMHONW KaMIIaHWU, OCHOBHBIE JIEMEHTBI

5.3. Assessment tools (materials) for ongoing monitoring of progress, intermediate certification
of students in the discipline.
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5.3.1. Questions for testing

OO N U AW~

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.

20.
. Principles of planning an advertising campaign.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.
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Media planning as a component of an advertising campaign

Stages of media planning

Advertising media

Specifics of advertising in various media

Determining the advertising budget

Development of a media plan

Research on the effectiveness of the media plan

Social functions of mass communication.

Factors determining the composition and boundaries of the audience.
The concept of potential and actual audience.

Methods of audience research.

Press audience research.

Research of radio and television audiences.

Analysis of the “quantity” and “quality” of the audience.

The ratio of mass surveys and “small” qualitative ones

methods.

Questioning, interviewing, tests, focus groups: features of implementation.
Technology for obtaining sociological information about the audience.
Laboratory research of the audience using technical means, psycholinguistic procedures,
semantic differential method.

Principles for choosing an advertising medium.

Basic parameters of media planning in the press and their assessment
Basic parameters of media planning on radio and their assessment
Basic parameters of media planning for television and their assessment
Media parameters of outdoor advertising and their assessment
Advertising in time and space.

Media planning strategies.

Evaluating the effectiveness of an advertising campaign.

The problem of the effectiveness and effects of advertising.
“Advertising wear and tear” and measures to combat it.

Target audience strategy in media planning.

Geographic strategy in media planning.

Strategies for duration and timing in media planning.

Monitoring the implementation of the media plan and assessing its effectiveness.
Modern information channels and their role in mass media
communications.

The role of testing in assessing the effectiveness of an advertising campaign.
Concept and types of communication.

Advertising as communication.

Mass media and their functions.

Functions of QMS: level of society, level of group, level of individual.
Sources of information for media planning.

Computer programs for media planning

Internet resources for media planning

Drawing up a media plan for an advertising campaign, main elements

5.3.2. [IpuMepbI TECTOB ISl KOHTPOJISAA 3HAHU I
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Yro u3 nepeuncnenHoro HE oTHOCUTCS K BUIaM peKJIaMbl

1. IIuTel HAa OCHOBHBIX MarucCTpasax

2. Haxnelku B BaroHax METpo

3. Kymnons! Ha nony4yeHue CKUJIKU

4. CroMKH C JOTOTUIIOM KOMIIAaHUH JUJISl BBIKJIAJKHA TOBAapa Y KacChl

[TepBbIM 3Tanom B pa3zpaboTke 110001 KaMIIaHUU MIPOABHKEHUS SBISIETCS
1. ompeneneHue 1eNeBON ayTUTOPUHI

2. BbIOOP UHCTPYMEHTOB MPOABIKEHHS

3. ompeaeneHue ueae KaMIaHuu

4. ompenencHue OIOMKETa KAMIIAHUH

['maBHBIM HEJJOCTATKOM METO/1a OIpE/ICNIEHUs] PEKIaMHOT0 OI0KeTa Kak MPOLEHTa OT MPOIax
SABIISIETCS:

1. TpygHOCTH HCIIOJIB30BaHUS.

2. Jlns ero 3¢ (eKTHBHOTO HCIIOIb30BaHUS HEOOXOAMMO UMETh OOJIBIION OMBIT padOThI HA PHIHKE.
3. OH HapymaeT NPUHLNIIBI MAPKETHHTA.

4. OH MOXeT aKTUBU3HPOBATH ACSITEIbHOCTh KOHKYPEHTOB.

B 3anaun undopmannonnoii pexinamsl HE Bxonut:

1. paccka3 0 HOBBIX CITIOCOOAX MPUMEHEHUS CYILECTBYIOIIETO TOBapa.

2. oObsCHEHHE NIPUHLIUIIOB JEUCTBUS TOBApA.

3. ucmpaBieHuE HEMPABUIBHBIX MPEACTABICHUIN O TOBape Yy MOTPEOUTES.
4. mopnep:KaHHE OCBENOMIICHHOCTH O TOBAape Ha BEICOKOM YPOBHE.

«BKyCHO U TOUKa» peKjIaMHpyeT CBOU YCIYTH BECh I, HO Hanbojee UHTEHCUBHO, KOT/1a

IpeJIaraeTcsi HOBbIN BUJ yCIYTH. JTO rpadpux
1. mynscupyrommii

2. HeNnpepbIBHBII

3. TpEepBIBUCTHII

4. BCIUIECKOBBII

[Tpu BEIOOpE KOHKPETHOTO KYypHAJa Ul pa3MELIeHUs PEKJIaMbl YUUTHIBACTCS
l. Tupax

2. 4uTaTenbcKas ayIuTOpHUs

3. 3arparbl Ha TICAYY YHATATEIECH

4. Bce BBILIENIEPEYUCIECHHOE

Kakoe 13 nepeurcieHHbIX YTBEP)KICHNUI B OTHOIIIEHUH OCHOBHBIX ITapaMeTPOB MeIna-TjIaHa
HEBEPHO

1. sddexTuBHBII 0xBar onpenensercs ¢ nomouisio GRP

2. >QQeKxTUBHBIN 0XBaT 3aBUCUT OT 3(h(HEKTUBHON 4aCTOTHI

3. BO3MOXHOCTH yBUAETh (OTS) MoXeT moapazymMeBaTh U YaCTOTY, U KOHTAKT

4. Bo3moxHOCTh yBuAETh (OTS) xapakrepusyercs GRP

Menmna-MHuKC — 3TO:

1. HccnenoBaHue pbIHKA C LEIbIO IPOIBHKEHUS MPOLYKTOB, YCIyT

2. Meroasl paboThI CO CpeCTBAMHU MAacCOBOM HH(pOpMauu

3. KommiekcHO€E HCII0NIb30BaHUE PA3JINYHBIX CPEICTB PACIPOCTPAHEHUS PEKJIAMBI [ IPOBEIECHUS
PEKIIAMHON KOMIIAaHUH

4. Ilnan pa3menieHus HHPOPMALMOHHBIX MaTEepHAJIOB B Pa3IMYHBIX CPEACTBAX MACCOBOM
uHboOpMauu
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Yrto6s! coobiieHne Obu1o 3pPEeKTUBHO NMepe1aHo, UCTOUHUK U MOJTydaTeNb JOKHBI UMETh CXOKHUE:
1. OMBIT UCHONB30BAHUS JTAHHOTO MPOAYKTA.

2. 3aHATHA.

3. KpHUBBIE OCBOCHHUS.

4. moss no3HaHUS.

[TpousBoauTeNb OBITOBBIX 3JEKTPOIPHUOOPOB BHIBOJIUT Ha PHIHOK HOBYIO MOJIEIb JIEKTPUUECKOTO
qaiiHuKa. L{enp kaMnaHuu NpoIBUKEHUS HOBOTO NPOAYKTa — co3aaTh 50% OCBEIOMIIEHHOCTh O HEM
cpelu KOHeUHbIX norpedureneil. Kakum anemeHTam npoaBrUKeHUs cleAyeT YAeasITh BHUMaHue?

1. CrumynupoBaHHIO cObITa

2. JIn4HBIM IIpoAaXam

3. Pexmame

4. CBs13aM C 00ILIECTBEHHOCTHIO

5.3.2. Example of a test for current monitoring.

Which of the following is NOT a type of advertising?
1. Shields on main highways
2. Stickers in subway cars
3. Discount coupons
4. Racks with the company logo for displaying goods at the checkout counter.

The first step in developing any promotion campaign is
1. Identifying the target audience
2. Selection of promotion tools
3. Defining campaign goals
4. Determining the campaign budget

The main disadvantage of the method of determining the advertising budget as a percentage of sales
is:

1. Difficult to use.

2. To use it effectively, you must have extensive experience in the market.

3. It violates marketing principles.

4. It can intensify the activities of competitors.

The objectives of information advertising do NOT include:
1. A story about new ways to use an existing product.
2. Explanation of the principles of operation of the product.
3. Correcting consumer misconceptions about the product.
4. Maintaining product awareness at a high level.

Tasty and Period advertises its services all year round, but most intensively when a new type of
service 1s offered. This is chart

1. Pulsating

2. Continuous

3. Intermittent

4. Splash

When choosing a specific magazine for advertising, it is taken into account
1. Circulation
2. Readership
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3. Costs per thousand readers
4. All the above

Which of the following statements regarding the main parameters of a media plan is FALSE
1. Effective coverage is determined using GRP
2. Effective coverage depends on effective frequency
3. Opportunity to see (OTS) may imply both frequency and contact
4. Opportunity to see (OTS) characterized by GRP

Media mix is:
1. Market research to promote products and services
2. Methods of working with the media
3. Integrated use of various means of advertising distribution to conduct an advertising
campaign.
4. Plan for posting information materials in various media

For a message to be effectively transmitted, the source and recipient must have similar:
1. Experience using this product.
2. Classes.
3. Learning curves.
4. Fields of knowledge.

A manufacturer of household electrical appliances is introducing a new model of electric kettle to the
market. The goal of a new product promotion campaign is to create 50% awareness of it among end
consumers. What promotional elements should you pay attention to?

1. Sales promotion

2. Personal selling

3. Advertising

4. Public relations

5.3.3. [IpuMepHbIe TeMblI AJs1 T0KJIAA0B HA CEMHUHAPCKUX 3aHATHAX

Peknama B MHTEpHET
Pexnama B neuatHsix CMU
TB-pekiama 1 ee 0cOOeHHOCTH
Pagnopekinama u ee 0cOOEHHOCTH
KommyHnukaruBHas 3 peKTHBHOCTD peKJIaMbl M METO/IBI €€ OLIEHKH.
OCO0OEeHHOCTH pPeKJIaMHON KOMMYHHMKALIUU
Pannocrannuu, ux cnenuduka u ayauropus. Kareropuu paguonporpamMm
Tenexanansl, ux cnenuduka u aynutopus. Kareropuu tenenporpamm.
HoBrle nH(opMamoOHHbIE TEXHOIOTHH
. Pexiama 1 ieHHOCTHBIE OpHEHTaIK 0011IecTBa
. Pexnama B Tpanunmonnsix CMU
. PexiamMHas KoMMyHHKalus U ee cennpuka
. CiytaukoBoe TB, uarepakrusnoe TB, mynsrumenna, MHTEpHET 1 MX QYHKIMOHUPOBAHHE
. CMMU xak s11po cucTeMbl MaCCOBOM KOMMYHUKAIIMH
. CtpykTypa nHGOPMALMOHHOTO PHIHKA
. I'mo6anu3zanus u CMU
. Peximama B cpezcTBax MaccoBOi KOMMYHHUKAMU: (POPMBI COCYIIIECTBOBAHHS C OCHOBHOM
uHbopMaIuei.
. PeiTuHr TenenporpaMMsl Kak OpUEHTHD JJIs PEKIIAMOATES.
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19.
20.
21.

22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.

33.

34.
35.
36.
37.

HNudopmanmonHas u pekiiamHasi uHppacTpykrypa Poccun: coBpeMeHHbIe O4epTaHusl.
Kanassl pa3menieHust pekiiaMbl U OIleHKa UX 3PPEKTUBHOCTH.

AHanu3 BO3MOXKHOCTEH TeneBuaAeHus (pago, INa3eT, >XYPHAJIOB) KakK CpPelCTBa
3¢hHEKTUBHON KOMMYHHUKAITHH.

Bri0op kaHana pa3MenieHus peKiiaMbl B I[eJIEBOM MapKETHHTE.

Ponb TecTupoBanust B onieHKE 3PpPEKTUBHOCTH PEKIAMHON KaMIIaHUH.
CerMeHTHpOBaHKE PU BBIOOPE LIEJIEBOM ayJTUTOPUU KOMMYHHKAIINH.

Bnusinue nporeccoB mo0anu3aii Ha MacCOBble KOMMYHHKAITUH.

[TpuHIMIBI BBIOOPA MEYaTHOTO U3AAHUS JIJIsl pa3MEICHHs] PEKIIaMBl.

[TpuHLMIIBI BBIOOpA TENEBU3MOHHOTO KaHaja JUIsl pa3MEeLIeHHsI pEeKIIaMBbl.

Bunel pexinambl B MaCCOBBIX KOMMYHHUKAIUAX.

CrpyKTypa TeJleBHICHUS U XapaKTEPUCTHKA €T0 ayIUTOPHH.

Panuo kak cpencTBo MaccoBOM KOMMYHUKALIUH.

WHTepHeT Kak cpeaCcTBO MACCOBOW KOMMYHMKAIUU.

ConmanbHO-3KOHOMHYECKOE OMUCAHKE 1IeJICBOM TPYIIBI HOTpeOuTese A ToBapa (Ha
npumepe.. ).

Br100op kaHanoB pacrpocTpaHEeHUs peKIaMbl U KOHKPETHBIX HOCUTENEH Ui pa3MelIeHus B
HUX peKJIaMbl TOBapa (Ha IpUMepe. .. ).

PacueT 0CHOBHBIX MOKa3aTeleil MeanaruiaHa (Ha mpumepe. .. ).

OnTumu3zanus Meuaruiaia o 3a/1aHHbIM ITapaMeTpaM.

Cocrasnenue rpaduka pa3MereHus peKiiaMbl ToBapa (Ha mpuMepe..).
KoMmproTepHoe MoJienpoBaHye B MeAUAIIIaHUPOBAHHH.

5.3.3. Sample topics for reports at seminar classes
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22.
23.
24.
25.
26.

Advertising on the Internet

Advertising in print media

TV advertising and its features

Radio advertising and its features

Communicative effectiveness of advertising and methods for its evaluation.
Features of advertising communication

Radio stations, their specifics and audience. Radio program categories

TV channels, their specifics and audience. TV program categories.

New information technologies

. Advertising and value orientations of society

. Advertising in traditional media

. Advertising communication and its specifics

. Satellite TV, interactive TV, multimedia, Internet and their functioning
. Media as the core of the mass communication system

. Structure of the information market

. Globalization and media

. Advertising in the media: forms of coexistence with basic information.
. TV program rating as a guide for the advertiser.

. Information and advertising infrastructure of Russia: modern outlines.
. Advertising channels and evaluation of their effectiveness.

. Analysis of the possibilities of television (radio, glazet, magazines) as a means of effective

communication.

Selecting an advertising channel for targeted marketing.

The role of testing in assessing the effectiveness of an advertising campaign.
Segmentation when choosing the target audience of communication.

The influence of globalization processes on mass communications.
Principles for choosing a print publication for advertising.
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27. Principles for choosing a television channel for advertising.

28. Types of advertising in mass communications.

29. The structure of television and the characteristics of its audience.

30. Radio as a means of mass communication.

31. Internet as a means of mass communication.

32. Socio-economic description of the target consumer group for the product (for example..).

33. Selection of advertising distribution channels and specific media for placing product
advertisements in them (for example...).

34. Calculation of the main indicators of the media plan (for example...).

35. Optimization of the media plan according to specified parameters.

36. Drawing up a schedule for advertising a product (for example..).

37. Computer modeling in media planning.

5.3.4. IIpuMmepsl 3a1a4 10 AucHUILIMHe «MeananjiaHupoBanue» HanpasJeHue «Pexkiama u
CBSI3H C 001IECTBEHHOCTBIO»

3amgada Nel

B ropojie npoxuBaeT *EeHIIUH 6 MJIH. Yell., My>KYHH 4 MIIH. 4el., JeTei 3 MIIH. yell.
Haiitu: Aff nepenauu no xenmunam, Aff nepenaun nmo myxuunam, Aff nepenauu nmo aetTsam.
Crenars BBIBOJIBI.

3amgauga Ne2

brina npoBenena pexiaMHas kKammnaHus Ha AByX kaHamax A u C.
Jns xaHana A U3BECTHO:
CPP pasna 700 py0,
PpOJUKHU OBLIM XpOHOMETpaXxkeM 15 cexyHn,
GRP cocrasun 30%,
o0mrast IIUTENbHOCTH cocTaBuaa 20 MUHYT.
Hns xanana C u3BeCTHO:
CPM (croumocts 1 munyThI) paBaa 2000 py0,
POJHMKHU ObUTH XpoHOMETpaXkeM 20 CeKyH],
GRP cocrasun 80%,

e 00mas JIMTeNbHOCTh cocTaBmiia 30 MUHYT.
Hatitu CPP, CPM kakmoro kaHajaa ¥ BCEH KaMIIaHWU.

5.3.4. Examples of tasks in the discipline «Media planning» direction «Advertising and public
relations»

Task No. 1

The city is home to 6 million women, 4 million men, and 3 million children.
Find: Aff transfers for women, Aff transfers for men, Aff transfers for children.
Draw conclusions.

Task No. 2

An advertising campaign was carried out on two channels A and C.
Dates for channel A:
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* CPP is equal to 700 rubles,

* the videos were 15 seconds long,

* GRP was 30%,

* total duration was 20 minutes.

Dates for channel C:

* CPM (cost of 1 minute) is 2000 rubles,

* the videos were 20 seconds long,

* GRP was 80%,

* total duration was 30 minutes.

Find CPP, CRM of each channel and the entire campaign.

6. YueOHO-MeTOAMYecKOe U MH(POPMALIMOHHOE o0ecriedeHUue TUCHUIINHBI

6.1. CiucoK NCTOYHUKOB U JIUTEPATYPHI

bazoBble yueOHUKU:

Bapranoga, E. JI. OcHoBbI MeinaOu3Heca : yueOHUK 11 CTYyACHTOB By30B / o pea. E.JI.
BapranoBoii. — Mocksa : Acnekr Ilpecc, 2014. — 400 c. — (YueOGHuK HOBOrO mokosieHus). - ISBN
978-5-7567-0724-3. Pexxum goctyma: https://new.znanium.com/catalog/document?id=343645
[Hapkos ®.U., By3sun B.H. MaccoBsle koMMyHUKallMK U MeauanaanupoBanue. Cepusi: yueOHbIe
u3nanus ans 6akanaBpos. M.: JlamkoB u Ko, 2012. http://www.znanium.com/

by3un, B. H. MeauannanupoBanue. Teopus u npaktuka [DnekrpoHHsslii pecypc] M. : KOHUTU-
JAHA, 2012. - 495 c. http://www.znanium.com/

MenuamnanupoBanue: Yueb. mocobue / I.A. Bacunbses, A.A. Pomanos, B.A. Tlonskos M.: By3.
yueOHuk, 2009. - 268 ¢ http:/www.znanium.com/

OcHoBHas muTeparypa:
by3un B.H., By3una T.C. MeanannanupoBanue. Teopus u npaktuka. M.: FOHUTU [lana, 2011.

http://www.znanium.com/
['onosneBa E.JI. MaccoBble KOMMYHHKAIIMK M MEAHAIUIAaHUPOBaHUE. YueObHoe nmocodue. PocToB-Ha-

Hony: ®enukc, 2012. http://www.znanium.com/
Hazaiikua A. H. Memuarutanuposanue Ha 100%. Cepusi: busnec Ha 100%. M.: Anbnuna [Tabmumiep,

2011. http://www.znanium.com/
Psazanos 0., lImatoB I'. Menuamnanuposanue. ExatepunOypr: ¥Ypanbckuii padounii, 2012.

http://www.znanium.com/
[lermnoB K. Menua-uccnaenoanus u Mmenuarmianupopanue. M.: Pun-Xonaunr, 2012.

http://www.znanium.com/

JlonomHUTEIBHAS TUTEpATypa:

Hy6posun, U. A. busnec-tutanupoBanue Ha npennpusitan / Jlyoposun U.A., - 2-e u3n. -
Mockaa :Jlamkos u K, 2017. - 432 c.: ISBN 978-5-394-02658-4. Pexum gocryna:
https://new.znanium.com/catalog/document?id=54513

CanbankoBa, JI.C. CoBpeMeHHbIE KOMMYHHKAITMOHHBIC TEXHOJIOTHMH B OM3HECE : yUeOHUK IS
cryaentoB By30B / JI.C. CanpaukoBa. — Mocksa : Acmiekt IIpecc, 2015. - 296 c. - ISBN 978-5-

7567-0766-3. Pexum noctymna: https://new.znanium.com/catalog/document?id=343698

Pexomenyemslie IHTEpHET-pECypChI

«MHaycTpus pekiiaMbly. Www.ir-magazine.ru
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https://new.znanium.com/catalog/document?id=343698
https://new.znanium.com/catalog/document?id=54513
https://new.znanium.com/catalog/document?id=343645

«Jlabopatopus pexnambl». Kypnan PUIT-xonnunr. http://www.advertology.ru/
«Mapxketunr B Poccun u 3a pyoesxkxom» www.dis.ru

«MapKeTHHT U MapKeTHHI'OBbIE HccieqoBanus B Poccumy. http:// www.grebennikov.ru/
«Pexnama u xxu3Hb». www.advertisingandlife.ru

«PexnamubIil )xypHaI». www.advertisingmagazine.ru

«PexnamubIil Mup». Exxemecsunas razeta. wWww.rm.ru

BTL-magazine. http:/www.btl-mag.ru/

Comcon - http://www.comcon-2.ru/

GFK-Rus —http:/www.gfk.ru/

Media Guide — mopTan o meaunabusnece 11 npodeccruoHanos. —http://www.mediaguide.ru/
Romir-Monitoring —http:/www.romir.ru/

RPRG, MoHuTOpUHTOBBIE HCCaenoBaHus - http:/ www.rprg.ru/ u http://www.rprg.ru/monitoring.htm
TNS-Gallup media. TNS — Gallup Adfact. —http://www.tns-global.ru/rus/index.wbp
Kypuan «CoBerHuk». http://www.sovetnik.ru/

MapketuHr-xypHai «4 p». —http:/www.4p.ru/

MapkeTHHroBbI€ UCCIIEIOBaHMsI, MeuarianupoBanre —http://www.mediaplan.ru/
Menunananusie —http:/www.shturmuy.ru/information/mediadata/
MenunauccnenoBanus. Komnanus «'opTtrcy. DkckoM-Meauarianep. —http://www.gortis.info/
MeauamnnaHupoBaHue U HalMCaHUE MeIuaruianoB. —http://www.planmedia.ru/
MenuannanupoBanue. Bpems pexinamsl. —http://advtime.ru/teor/media.html
MenmmarmanupoBanue. Karanxor areHTCTB, UCCICIOBaHMS, MEIHAIIPOTPAMMBI.
—http://www.mediaplanirovanie.ru/

MeaunannanupoBanue. Menuaruias. —http://www.advertme.ru/media

Hapyxnas pexnama. —http://www.outdoor.ru/

[cuxomorust B OM3Hece U nmonutuke —http://www.psyfactor.org/

[IcuxoTexHonoruu B OM3Hece U MONUTHKE —http:// www.psycho.ru/

Pasmemienue pexinamel B CMU (mpecca) —http://media.informexpress.ru/mediaplan/
CMMU. DHimkmoneaus peKiIaMHbIX 3HaHUH. —http://www.reklamist.com/smi/index.htm
TexHoJI0rNM MpoAaXH pekiamMsl. —http:/www.grp.ru/planning/

DHIMKIIONENS MACCOBLIX IICUXOTEXHOJIOrui —http://www.polittech.ru/
Ocnap-Ananutuk. MccenenoBanus Hapy»XKHOM pexsamsbl. —http://213.251.196.35/

6.2. Ilepeyenn pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHHUKANMOHHOMN CeTH
«HTEpHETY.

HarmmonanwsHas anextponHas ounbnunoreka (HOB) www.rusneb.ru
ELibrary.ru Hayunas snekrponHas 6ubnuoreka www.elibrary.ru
OnexTponHas oubnmoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR
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6.3. IlpodeccuonanbHbIe 6a3bl JAHHBIX U HHPOPMAIIMOHHO-CIIPABOYHbIE
CHCTEMbI

Joctyn k mpodeccruoHanbHBIM 0a3aM naHHbIX: https:/liber.rsuh.ru/ru/bases

WNHu(popMalinoHHbIE CTIPABOYHBIE CUCTEMBI:
Koncynprant [Tmroc
I'apant

7. MarepuajibHO-TeXHUYECKOe o0ecnedyeHue AMCUUILIMHBI (M00YJ1:)

B kadecTBe MaTepuaIbHO-TEXHUYECKOTO O0ECTIeYeHUs AUCUUILUINHBI HEOOXOIUMBI:

- IEMOHCTpallMOHHBIE TPUOOPHI JIIs JIEKIIUU - BU3yaJIU3alllH,

- MyJBTUMEUIHbIE CPEICTBA Ul IPE3eHTAlMN JOKIaI0B U pedeparos.

TpebGoBaHus K Ay AUTOPUSIM:

- JUIs IPOBEJIEHUs] CEMUHAPOB HEOOXOAMMbI KOMIIBIOTEPHBIE KIIACCHI,

- JUIsl IGKUMH ¥ CEMUHAPOB B ayAUTOPUU HEOOXOIUMBL: 000pyAOBaHUE JJI MUCbMa, 000pYy10BaHHE
JUIsl TI0Ka3a CJailoB ¥ EPCOHAIBHBIE KOMIIBIOTEPBI.

CocTtaB mpoOrpaMMHOTO 00ECIICUCHUS:
Windows
Microsoft Office

8. O0ecneyenue 00pa3oBaTEJbHOIO MPOLECCA JISI JIUI] C OTPAHMYEHHBIMH
BO3MOKHOCTSIMM 3/10POBbSI 1 HHBAJIM/I0B

B xoze peanuzauuu JuCHUTIITUHBI UCTIOIB3YIOTCS CIIEIYIOLIUE AOMOJTHUTEIIbHbIC
MeToJbl OOydYeHHUs, TEKYIIero KOHTPOJSI YCIEBAEMOCTH U TMPOMEXKYTOYHOW arTecTaluu
00y4JaromuUXCcs B 3aBUCUMOCTH OT UX UHIUBUAYATHHBIX OCOOEHHOCTEH:

IJIA CIICIIBIX U CHaGOBI/I,Z[SIH_[I/IXI

- JIEKITUU 0(OPMIISIOTCSI B BUE DJIEKTPOHHOTO JJOKYMEHTA, JOCTYITHOTO C MIOMOIIbIO KOMITbIOTEPA CO
CHEeMaIN3UPOBAaHHBIM IIPOIPAMMHBIM 00€CIICUEHUEM;

- TIMCBMEHHBIC 3aJ[aHUsl BBIMOJIHSIIOTCS HAa KOMIBIOTEPE CO CHEIHAIM3UPOBAHHBIM TPOTPAMMHBIM
06CCH6‘-IGHI/I6M, NN MOI‘YT GBITB 3aMCHCHBI yCTHBIM OTBCTOM,

- obecnieunBaeTCsl MHIUBUIyaIbHOE paBHOMEPHOE ocBeleHre He meHnee 300 Jrokc;

- IJId BBIIIOJITHCHUSA 3aJaHUSL HpI/I HCOGXOI[I/IMOCTI/I HpeILOCTaBJIﬂeTCSI yBeanMBammee yCTpOfICTBO;
BO3MOJKHO TaKK€ MCIOJIb30BaHNUE COOCTBEHHBIX YBEITMUYMUBAIONIUX YCTPOUCTB;

- MUCbMEHHBIE 3a7]aHusl OPOPMIISIFOTCS yBETMUEHHBIM HIPH(PTOM;

- DK3aMEH U 3au4éT TMPOBOIATCA B YCTHOH (pOpME WM BBIMOJHSAIOTCS B NMUCBMEHHOW (GopMme Ha
KOMITbIOTEPE.

JUTSL TITYXUX U CIIa0O0CTBIIIAIITIX
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- Jekuuu  oQOpMIIIOTCS B BUAE  OJEKTPOHHOTO  JOKYMEHTa, JHOO MpeaoCTaBiIsIeTcs
3BYKOYCHJIMBAIOIas annapaTypa HHAUBHUIyaIbHOTO MOJIb30BaHUS;

- MUCbMEHHBIE 3aJIaHUs BBITIOJIHAIOTCS Ha KOMITbIOTEPE B MUCbMEHHOU (opMme;

- DK3aMeH U 3a4€T MPOBOATCS B MUCHbMEHHOW (hopMe Ha KOMIbIOTEpE; BO3MOXKHO INPOBEIEHUE B
dbopMe TecTUpOBaHHS.

JUTSL JIUI] C HapYUIEHUSIMH ONIOPHO-JIBUTATEIBHOTO arlnapara:

- IEeKIUH 0(OPMIIAIOTCS B BUJIE SJIEKTPOHHOTO TOKYMEHTA, JOCTYITHOTO C MOMOIIBIO KOMIIBIOTEpa CO
CHEHAIM3UPOBAHHBIM IPOTPAMMHBIM 00€CIICUEHUEM;

- NMHUCHMEHHBIC 33JaHUS BBIMOJHSAIOTCS Ha KOMIBIOTEPE CO CHEHMATM3HPOBAHHBIM NPOrPAMMHBIM
obecrecucHuEM;

- DK3aMeH U 3a4éT MPOBOJAATCS B YCTHOW (hopMe WM BBINOJHSIOTCS B NMHCbMEHHOW (opme Ha
KOMIIBIOTEPE.

[Tpy HEOOXOIUMOCTH TpelyCMaTPUBACTCS YBEIIMUECHUE BPEMEHHU ISl TIOJrOTOBKU OTBETA.
[Ipouenypa mnpoBeneHUsT MPOMEKYTOUYHOM aTTecTallMd s OOYy4arolUIMXcs YyCTaHABIUBAEeTCS C
yu4€TOM UX HWHAMBUAYaJbHBIX NcuXxodu3nueckux ocobenHocteil. I[IpomexyTodHas aTTecTarus
MO’KET IIPOBOJIUTHCS B HECKOJIBKO ITAIOB.

[lpy npoBeneHUH MpPOLEAYpPbl OICHHWBAHUS  pE3yJNbTaTOB OOY4YeHHs MpedycMaTpuBaeTcs
UCTIOJTb30BaHUE TEXHUYECKHIX CPEACTB, HEOOXOIUMBIX B CBSI3M C WHAMBUIYaTbHBIMH OCOOCHHOCTSIMHU
oOyyaromuxcs. OTH CpeAcTBa MOTYT OBITh IPEIOCTABICHbl YHUBEPCUTETOM, WIH MOTYT
HCIIOJIb30BaTHCSl COOCTBEHHBIE TEXHUYECKUE CPECTBA.

[TpoBenenue mpoueaypbl OICHUBAHUS PE3yJIbTaTOB OOYYEHHs JOIYCKAaeTCsl C HCIOJIb30BaHUEM
JTUCTAaHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTUH.

ObecnieunBaeTcst 10CcTyn K MHOOPMAIIMOHHBIM U Oubimorpaduyeckum pecypcam B cetu MHTEepHET
JUIsL Kaxao0ro oOywaromierocss B ¢opmax, aJanTUPOBAHHBIX K OrpaHMYEHHUSIM HX 3/I0pOBb H
BOCTIPUSATHS HHPOPMALIUU:

JUTS CJICTIBIX M CJTA0OBUISTIINX

- B IeYaTHOHM (popMe yBETUUEHHBIM IIPUPTOM;

- B (hopme 371eKTPOHHOTO TOKYMEHTA;

- B hopme ayanodaiina.

JUISL TIYXUX M CJIa0O0CIIBIIIAIINX

- B IeyaTHOH (opme;

- B (hopme 37eKTPOHHOTO TOKYMEHTA.

JUIs 00yYaroImuXxcs ¢ HapyUIeHUsIMU ONOPHO-/IBUTaTEIbHOTO arapara:

- B Ie4aTHOM (opme;

- B (hopMe 3JIEKTPOHHOTO JJOKYMEHTA;

- B (popme ayauodaiina.

YyeOHble ayJUTOpUU JJIsi BCEX BHMJOB KOHTAaKTHOM M CaMOCTOSTENbHOW palOoThl, HayuyHas
OnOMMOTeKa W WHBIC TOMENICHUs Il OOy4YeHHsS OCHAIICHBI CICIHAIBHBIM O0OpPYJIOBaHHEM U
y4eOHBIMH MECTaMHU C TEXHUYECKHMHU CPEACTBAMHU O0YUCHUS:

JUTS CJICTIBIX M CJTA0OBUISIIINX

- YCTPOMCTBOM Il CKaHUPOBaHUA U uTeHus ¢ kamepoid SARA CE;

- mucruieeM bpaitng PAC Mate 20;

- npuntepoMm bpaitns EmBraille ViewPlus;

JUISL TIYXUX M CJIa0O0CIIBIIIAIINX

- aBTOMAaTM3MPOBAHHBIM pPabOYMM MeCTOM sl JIIOAeH C HapylleHHeM cliyXxa H
Ca00CITBIIAIITNX

- aKyCTUYECKHI YCUIIUTENb U KOJIOHKH;

JUTsL 00yYaroIMXCsl C HApYIIEHUSIMU OIIOPHO-/IBUTaTEeNILHOTO armapara:
- IEPEIBMKHBIMU, PETYJINPYEMBIMHU 3proHoMuueckumu napramu CU-1;
- KOMIBIOTEPHON TEXHUKOH CO CIIEIIUAEHBIM IIPOTPAMMHBIM 00ECTICYCHHUEM.
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9. MeToanuyeckue MaTepuasibl

9.1. Il.1anbl 3aHATHN

SA/JAHNA K 3AHATHAM

Tema Nel. [TonsiTre 1 UCTOPUS pa3BUTHSI MEIUATUIAHUPOBAHHUS.

3anava: [loHnumanue MeIMatUIaHUPOBAHUS KaK HAyKH, 3HAHWH OCHOBHBIX 3aJa4 MeUaIlIaHUPOBaHUs
1 0a30BbIX MOHATHH.

Bonpocs!l U1 caMONPOBEPKH 110 TEME:

[laiiTe onpeneneHne NOHATHIO «MEIUAIUIAHUPOBAHUE.

Ilepeuncnure OCHOBHBIE 3314l MEIUAIUIAHUPOBAHHUS.

Ha3zoBuTte 0cHOBHBIE 00S3aHHOCTH MEIUATLIAHUPOBIIUKA.

KakoBa ponp MennaniaHupoBaHus B pEKJIaMHOM KaMITaHUH?

Onumure OCHOBHBIE 3Tallbl Pa3BUTHUS MEANATITIAHUPOBAHUS KaK HAyKH.

3amaHus U1 CaMOCTOSITENIbHON pabOThI CTY/I€HTOB:

CTyzneHTbI TOTOBAT Ha BBIOOP HEOOIbIINE JOKIIAAbI 10 CIIEIYIOIIUM TeMaM:

Hcropus pa3Butusa Meauannanupoanus B Poccuu B 90-e rr. 20 B.

CoBpeMeHHbIE TeHIEHIIUHN HCII0JIb30BaHMsI MEIUATUIAaHUPOBAHUS U TIEPCIIEKTHBBI.
MenuaniaHMpOBIIUK — KaK CHEIMAINCT U OCOOEHHOCTHU Ipodeccuu

[Tpo6nembl MenuarianupoBanus B Poccun

[ToarotoButhk 3ananue Nel2 u3 ¢aitna MHIMBUAYAIBHBIX CAMOCTOSITEIbHBIX 33JaHUN HA TEMY
«BnusiHUE TIpOLIeCcCOB IIO0ANM3alMK Ha MacCOBbIE KOMMYHUKauuy. CTyIeHT moa0upaet
MH(POPMALIUIO O AESITEIbHOCTH 3apyOEKHBIX MEANA-XOJIJUHIOB HA POCCUHCKOM PbIHKE MJIH (1) Ha
pBIHKE Ipyrux cTpad. Ha ocHoBaHMM cOOpaHHBIX MaTepUalioB B 3aJaHUHU OTPAXKAIOTCS CIEIYIOIINE
MOMEHTBI: 00111asi XapaKTepUCTUKA MeIna-XOJIMHIa, €r0 CTPYKTYpa U NpeACTaBUTENbCTBO B
CTpaHax, BIUSHIE HA HHOOPMAIIMOHHYIO CUCTEMY OT/ENBHBIX CTPaH, MOJIUTHKA MEIHA-XOJINHTa U
OTHOIIEHHMS ¢ pekjamoaaresiMu. [1o pesynpraTaM npoenaHHoi paboThl HAa MPAKTUUECKOE 3aHATHE
TOTOBUTCS JIOKJIaJ1 C TIOCTIEAYIOLUUM 00CY)ACHUEM MaTepuara.

Tema Ne2. OTHOIIEHUST MEXIY CPEACTBAMH PaCIpOCTpaHEeHUsI HH(DOPMAIIH, PEKIaMON U
NOTPEOUTEIMHU.

3anaua: [lonnmManne BaXHOCTH | crieniuukn GOpMUPOBAHHS OTHOILIECHHS TOTpeOuTeNneit ¢
paznuuabivu CMU.

Bonpoce! u1s caMOonpoBEPKH 110 TEME:

KakoBa ponbs nHopmaruu B mporecce NoKyIoK y norpeourens?

Kakum 006pa3oM uaer nouck HHGOpMaIMK BO BpeMsl Ipoliecca NOKYIKHU?

Onwumure 0cO6EHHOCTH MoMcKa HH(OpMALMK NOTPEOUTEIEM B Cilydae BBICOKOM M HU3KOH
BOBJICUEHHOCTH.

B yem 3akitouaercst OTIIMUME MEKIY aKTUBHBIM M TACCUBHBIM MTOMCKOM MH(popMaruu?

Kakue Bbl 3HaeTe BO3MOKHBIE CITIOCOOBI OLIEHKU MeIna-ay JuTOPUH?

3amaHus U1 CaMOCTOSITENIbHON pabOThI CTY/I€HTOB:

CTyneHThl BCIOMUHAIOT IPOLECC MPUHATHS pelIeHHs 0 MoKynke. Ha ocHOBaHMM MOTy4eHHbIX
3HaHuH B Kypce «lIcuxonorns pekinaMHON IeATeIbHOCTHY CTYIEHTHI TOTOBAT NOKJIa] Ha
ceMUHapcKoe 3aHsATHe 1o TeMe «Croco0bl Bo3eicTBUS Ha moTpeduTes u poib CMK». B moxmane
JIOJDKHA OBITh OTpakeHa cieayromas MHGopMarys: MpuMep MOKYNKH KaKoro-To MpoayKra (1o
BbIOOPY CTYZI€HTA), 3Tallbl IIPoliecca MOKYNKH U CIIOCOOBI PEKJIAaMHOTO BO3/1€UCTBUS HA IPUHATHE
peLIeHHs CO CTOPOHBI TOProBia (Kiu npousBoauTens). CTyAEHT J0JKEH OLIEHUTh KPUTHUECKU

33



UCIIOJIb30BaBIINECS MEPOTIPUATHS C TOUKH 3pEHHSI UX L[EIeCO00pa3HOCTH U MO0 BO3MOKHOCTH
MIPEIIOKUTh CBOM PEKOMEH/IALINH.

CTyZneHThI YUTAlOT IONOJHUTENBHYIO JINTEPATYPY U MaTepualibl IHTepHET-pecypcoB u
HOJrOTABIUBAIOT JOKJIAAbI Ha BEIOOP MO CIEAYIOIIUM TEMaM:

[Touck uHpOpMaLIUU MOTpeOUTENEM B MPOLIECC MOKYNKH MPOAYKTA;

Pexnama B MIHTEepHET: BUBI U CIIOCOOBI BO3ICHCTBUS Ha MOTPEOUTENS;

OTHKa pEeKJIaMHOTO BO3JCHCTBUS Ha MOTPEOUTENS M KPUTHKA PEKITAMBI.

Tema Ne3 [InannpoBaHue pekjlaMHOM KaMITaHUH.

3amada: PaccMoTpeTs M 3HAaTh OCHOBHBIE ATallbl IUIAHUPOBAHUS PEKIIAMHOM KaMIIaHUH.

Bormpocs! 1t caMOIIpOBEPKHU 10 TEME:

B ueM 3akimroyaeTcst B3aMMOCBSI3b MEXy KOPIIOPATUBHBIMUA, MAPKETHUHTOBBIMHU U
KOMMYHHUKaTUBHBIMU LEJIAMU?

ITouemy Ba’)KHO HaYMHATh IUIAHUPOBAHNUE PEKIIAMHOM KaMIIAHUH C AaHAJIW3a TEKYyIeW CUTyauun?
Yro BKIItOYAET B ce0s cTpaTerusi peKIaMHOW KaMIaHuu?

Kakoe mecTo 3aHMMaeT MequatuIaHMpOBAaHNUE B PEKJIAMHON KaMIIaHUU?

B kakux ciaydasix ©IMeeT CMBICH, Ha Balll B3IJIA], CO3/1aBaTh 0a3y naHHBIX nmoTpeduteneit? [Ipusenure
KOHKPETHBIE TPUMEDBI.

3amaHus U1 CaMOCTOSITENIbHON pabOThI CTY/I€HTOB:

Crynent rotoBuT 3amanue NelS u3 ¢aitna MHIUBUAYyaIbHBIX 3a1aHuil Ha TeMy «Pa3paboTka
pexsiaMHON KamnaHuu Ha mpumepe. [loaroroska menuariana u popmMupoBaHue O KeTa
MeponpuATHi». CTyJEeHT CaMOCTOATEIBbHO TOTOBUT MPOEKT PEKJIAMHON KaAMIIaHUU 110 TOBapy
(ycmyre). lnst 3T0r0 OH BBIOMpPAET MPOIYKT, TPEOYIOMMHA peknaMHoli noaaepxku. U3 3ananus Nels
CTYJEHT BBIIIOJIHSAET TOJBKO cleAyroue myHKThl: OOmas nHpopMaIus 1o NpoABUraéMomy
npoaykrty (ycmnyre), Llenu u nenesbie ayauTopun kKamrnaHuu. [1oaroToBieHHbIe pa3ienbl coouparTces
B OTJICJIbHBIN (ails, B KOTOPBINA OYyT JOMUCHIBATHCS 110 MEPE U3YUEHHUS TEMbI MTOCIEAYIONINE
paszensl paboThl.

Crynent cobupaet 2-3 mpuMepa peKIaMHBIX KOMITAaHUH ¥ Ha UX OCHOBE COCTAaBIISIET ONMCAHNE
npoduiIs 1eNeBOr ayJUTOpUH (WM ay TUTOPUI), OJIB3YsICh CYIIECTBYIOIIMMU TapaMeTpaMu
cermeHTauuu. [1o pe3yiapTaTamM caMoCTOSATENBHON pabOThl TOTOBUTCS YCTHOE BBICTYTIJICHHE Ha
CEMUHAPCKOM 3aHATHUU.

Tema Ned4. OcHOBHBIE TapaMeTPhl MEIMATUIAHUPOBAHUS, MEIUANUCCIICIOBAHUS U UCCIICTIOBAHUS
ayIUTOPUU PEKIAMHBIX HOCUTEJIEH.

3amaua: ChopMHupoBaTh MOHUMAHUE OCHOBHBIX MEIUaNapaMeTPOB U 3HAHUE OCHOBHBIX
MeIManCCICAOBAaHMM, a TAK)KE UCCIIeIOBATEILCKMX KOMIIAHHMI B JaHHOW 00JIacTH.

Bomnpocs! 1151 caMOnpoBEpKH MO TEME:

HazoBuTe OCHOBHBIC HANIPABIIEHUS UCCIIEAOBAHUN B 00JaCTH MeIUATIaHUPOBAHUS.

Kaxk oniennBaercs kauectBo ayauTopui paznnaabix CMK?

UYro mpejcTaBiseT coOOM MUTIIMETPHUS Kak METO/1 uccienoBaHus? KakoBel ero mpenMyIiecTsa u
HEJOCTATKU.

Ilepeuncinte U3BECTHBIE UCCIEA0BATEIILCKAE KOMITAHUH, 3aHUMAIOIIMECS OLIEHKON KauecTBa
ayautopuu paznuuHbix CMK.

Kak nmpumensitotTcst pe3ysbTaThl HCCIIEIOBAHUN B MEIMAIIJIAHUPOBAaHUU U B YEM MX OCHOBHAs POJIb?
3amaHus 11 CaMOCTOSITEIBHON PabOThI CTYIEHTOB:

CryneHT BbIOUpaeT UCCIIeI0BATEIbCKYI0 KOMITAHUIO U HAPaBIIEHUE MEINANCCIICIOBAaHUA UITN
uccienopanus ayguropun CMU. [Tonb3ysich MaTepruaiaMu cTaTel MEPUOIAYECKON NIeYaTH, a TaKXKe
CaliTaMy U3BECTHBIX UCCIIEI0BATEIILCKUX KOMIIAHUM, CTYIEHT TOTOBUT JIOKJIAJl HA TEMY
«Menuanccie0BaHus U UX POJib B MEAMATUIAHUPOBAHUM Ha TIpuMepax..». O0beM 3amanus - 3-5
crpanull. [Io uToraMm BBICTYIUIEHUH CTYAEHTOB OPTaHU3YETCS IUCKYCCHS O POJIM UCCIEN0BATEIbCKUX
KOMITaHUM, 3HAYEHUIX MEINadaHHbIX U CIIOCO0aX MCCIIEIOBAHMIA.
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Crynent nuier 3cce Ha TeMy «Ilunnmerpus, TenedoHHbIe ONPOCHl U JHEBHUKOBBIE MeIUAIAHETH —
POJIb B MOJIYYEHUH MEIMAJaHHbIX U IPpoOieMbl nccienoBanui». CTyIeHT AenaeT KpaTkuii 00630p
OCHOBHBIX METO/IOB HCCIIEIOBaHUS BOOIIEM, OLIEHUBAET KaX/Iblii U3 METO/I0B, OTMEYAeT
NpEUMynIeCTBa U HEJOCTATKH, XapPAKTCPU3YCT ICPCICKTUBLI IPUMCHCHUS B ﬂaHBHeﬁmeM,
cnenr(uKy UCIOIb30BaHUs 3TUX MeTo/10B B Poccun. O0beM 3ajanus 3- 5 CTpaHMUIL.

Tema NeS. [InannpoBaHue Menua-cTpaTeruu.

3amaua: [Ipnobperenre HaBBIKOB (POPMUPOBAHUS U BEIOOpA MEIUA-CTPATETUH, 3HAHHE OCHOBHBIX
KOMIIBIOTEPHBIX NIPOTrPaMM JUIsl MEIUATUIAHUPOBAHMS.

Bonpocs! 1 caMonpoBEPKH 110 TEME:

HazoBuTe OCHOBHBIE IOHSTHS, CBA3aHHbBIE C MEIUA-CTPATETUEN.

Kakoii nndopMmarmeit 1okeH pacnosiaraTb MeIUAIUIaHUPOBIIUK IS TPABHIIBHOTO COCTaBIICHUS
MeANa-CTPATEruu?

[lepeuncnure 351€eMeHTHI MeUa-CTPATETUH.

Kakue KoMIbloTepHbIE TPOrpaMMBbI JUTsl MEAMAIUIAHUPOBAHMS BBl 3HAETE U B YEM UX 0COOEHHOCTH?
Ha ocHOBaHMM KaKuUX KPUTEPHEB OCYILIECTBISETCS BBIOOP Meua-cTpaTeruu?

3amaHus U1 CaMOCTOSITENIbHON pabOThI CTY/I€HTOB:

Crynent rotoBuT 3amanue NelS u3 ¢aitna vHIUBUAYyaIbHBIX 3a1aHuil Ha TeMy «Pa3zpaboTka
pexiiaMHON KamnaHuu Ha mpumMepe. [loaroroska menuariana u popmMupoBaHue O KeTa
MeponpusiTuit»y. CTyJ€HT CaMOCTOSATEIbHO TOTOBUT MPOEKT PEKIaMHON KaMIIaHUU 110 TOBApY
(ycmyre). lnst 3T0r0 OH BEIOMpPAET MPOIYKT, TPEOYIOMIMKA pekaMHOi noaaepxku. U3 3ananus Nel5
CTYJEHT BBIIIOJIHSAET TOJBKO CleAyoluil MyHKT: CTpaTerus peKiIaMHON KaMIIaHUH.
[ToaroToBieHHBIN pa3en 700aBseTcs B paHee cocTaBleHHbIH (aiin mo Teme Nel8 u Ne20.
[TonroroBka JOKJIAJOB 10 MPEUMYIIECTBAM U HEJIOCTATKAM Pa3IMYHbIX KOMIIbIOTEPHBIX
MeIMATUIaHUPOBOYHBIX TTporpamMM. CTyIeHT BBIOMpPAET OAHY U3 MEIHAIJIAHUPOBOYHBIX MPOTPaMM M3
CITMCKa HIDKE U coOMpaeT nH(popMaiuo o0 3TOH mporpaMmMme o CIIeIyIoNeMy TUIaHy: o01ee
OIMCaHKe MPOTPaMMBbI, pa3paboTUHK, cepa pacpoCTpaHEHUs, OMYIIPHOCTh, HHTEpdaiic,
UCIOJIB3YIOUINECS MeInaaHHble, 0hOpMIICHHE MeIuariaHa, BO3SMOXXHOCTH ONTUMHU3AIUN
MeauaIiaHa v 1o KakuM KpuTepusM. MennanporpaMMbl, peKOMEHAYEMBIE I TOATOTOBKH
JOKJIaa:

Excom Media Planer - "Meauamnnan.py"

Galileo,

PaloMARS,

TV Planet,

Super Nova

AGB WorkStation (AGB Television),

PROBA-Media,

CRATE,

DataFriend (Comcon),

OptiMedia (Kmuent CepBuc),

Mediator.

Tema Ne6. @opmupoBaHre MeaUaIlJIaHa PEKIAMHON KaMITaHHUH.

3anayva: [IpuoOpeTeHre HaBBIKOB 110 COCTABICHHUIO MeIUaIlIaHa PEKIAMHON KaMITaHUH.
Bormpocs! 1t caMonpoBEpKH 10 TEME:

KakoBa crienuguka rmiaHupoBaHus peKJiaMbl B IIpecce U Ha TeTIeBUACHUN?

W3 kakux pa3zesnoB COCTOUT Meuarian?
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Ha ocHOBaHMM KaKHX KPUTEPUEB OCYIIECTBIsIETCS BEIOOp MeuarniaHa?

KakuMm o6pa3zom rocturaercss He0OX0AMMask 4aCTOTa KOHTAKTOB PEKJIIAMHOIO COOOLIEHHUS C LIE€IEeBON
aynuropuein?

Yro Takoe nepeceKaroImascs ay IMTOpUs PEKIAMHBIX CPENCTB?

3amaHus U1 CaMOCTOSITENTbHON pabOThI CTY/I€HTOB:

Crynent rotoBut 3aaanue Nel5 u3 gaiina nHAMBHIyaIbHBIX 3aaHUI Ha Temy «Pa3paboTka
pexsiaMHOi KamnaHuu Ha mpumMepe. [loaroroska menuariana u popmMupoBaHue O KeTa
MeponpuATHi». CTyJEHT CaMOCTOATEIBbHO TOTOBUT MPOEKT PEKJIAMHON KAMIIaHUU 110 TOBApy
(ycmyre). st 3T0r0 OH BBIOMpPAET MPOIYKT, TPEOYIOMMKA pekiaMHoi noaaepxku. U3 3ananus Nel5
CTYJICHT BBITIOJIHSET TOJIBKO CIEAYIOINN TyHKT: MenuariaH peKkiIaMHON KaMITaHUH.
[ToaroToBieHHBIN pa3ien J00aBseTCs B paHee cocTaBleHHbIH (aiin mo Temam Nel8, No20 u Ne21.
CryzeHT BbIOUpaeT NPOIYKT U MPUMEPHYIO LIEJIEBYIO ayIUTOPHUIO U TOTOBUT Meaua-Opud. 3aganue
MOET OBITh IOATOTOBIICHO Ha OCHOBE 3aaanus Nel5, o ero maTepuanam B KauyecTBe pUMepa.

Tema Ne7. OueHka 1 KOHTPOJIb 3()(hEeKTUBHOCTH MeHariaHa.

3anava: OcBoeHHE METOJI0B OLIEHKU 3P (PEKTUBHOCTH MeIUaIiaHa, yMEHUe MPaBUIIbHO TOHUMATh
€ro pe3yJIbTaTUBHOCTD.

Bonpocs! 1 caMonpoBEPKH 110 TEME:

Yro mpeacrasnsieT co00i METO MPOOHOr0 MapKeTHHTa?

[Tepeuncnure napameTpsl 3PGHEKTUBHOCTH MEUAIIIAHA.

KakuMm 00pa3om O1ieHMBAETCs! OTHOIICHUE K PEKJIaMHOMY COOOIIEHUI0?

Kak npoxoaut noct-TecTupoBaHue peKIaMHOI0 MeAuarniaHa?

Onummre MeTO b, KOTOPBIMU U3Y4aeTCs MOJyUYE€HHAs B XO€ PEKIaMHON KaMIIaHUU ay JUTOPHSL.
3amaHus 11 CaMOCTOSITEIBHON PabOThI CTYIEHTOB:

Crynent roroBut 3aganue Nel6 u3 daiina MHAUBUYaTbHBIX 3aJaHUN Ha TeMy «DPPEeKTUBHOCTD
peKIaMbl U METOBI €€ OLIEHKH (Ha MpUMepe PEKJIaMHOM KaMIIaHUH 110 BBIOOpY..)». CTyAeHT
NPUBOJIUT MPUMEP PEKIaMHOM KaMIlaHUM Jr000T0 ToBapa (yciyru) mo Beioopy. Ha ocHoBaHUM
OIMCaHUS UMEIOLIEICS CUTYyallK U3JlaraeT CBOM PEKOMEHAINU M0 BO3MOXHOMU OIIEHKE €€
apdpexTuBHOCTH. OOBEM MUCEMEHHOTO 3a/laHus — 2-3 cTpaHuiibl. Ha OCHOBaHUM MUCHMEHHOM
paboThI CTYJIEHT Ha CEMUHAPCKOM 3aHATUH TOTOBUT YCTHOE BHICTYIUIEHHE U MOCIEIyIOIIeH
JUCKYCCHEW Ha TaHHYIO TEMY.

CTyeHThI TOTOBAT AOKJIAbI IO Pa3IMUHBIM CIIOCO0aM OLIEHKH KOMMYHHKAaTUBHOM 3¢ (hEeKTUBHOCTH,
MCIIOJIb3YIOUIMMCS B PAKTHUKE pEKIaMHbIX KamnaHui. C MOArOTOBIEHHBIMY T0KJIAIaMU CTYIEHTBI
BBICTYIAIOT HA CEMUHAPCKOM 3aHSITHH.

Tema Ne8. Pecypcel MHTEpHET ITO MeIMA-TITIAHUPOBAHUIO.

3anaga: O3HaKOMIIEHHE C UMeroInMucs MHTepHeT-pecypcaMu 10 MEAUAINIAHUPOBAHUIO U YMEHNE
I0JIB30BAThHCS MPEACTABICHHBIMY JIAHHBIMU.

Borpocs! 1t caMOIIpOBEPKHU 10 TEME:

Jnst yero, Ha Ball B3IUISAl, HEOOXOAMMBI 3JIEKTPOHHBIE BEPCUU MEUaTHBIX U3IaHHM?

Kakumu pecypcamu 1o pekjiaMe Ha paJuo U TEJIEBUICHUH Bbl MOXKETE BOCIIOJIb30BaTheA? Onummre
KpPAaTKO 3TH PECYPCHI.

3HaKOMBI JIM BaM Kakue-HUOYIb Pecypchl, OCBSIIEHHbIE HapyHOU pekiame? Kakas nnpopmarus
IIPEICTABJICHA HA OTUX canTax?

Kakwue Bunpl pexinamsl B IHTEpHET BaM 3HaKOMBI?

Kak onenuBaetcs 3 peKTUBHOCTD peKIaMHbIX IJI0MAA0K B MHTEepHET?

3amaHus U1 CaMOCTOSITENTbHON pabOThI CTY/I€HTOB:

CrynenTsl HaxoaT MIHTEpHET-pyCypChI 110 MEAUATUIAHUPOBAHUIO, JIEKTPOHHBIE BEPCHH I1€YaTHBIX
U3JIaHUN U Ip. ¥ JenatoT ux 0030p. Ha ocHoBaHuu cobpanHoO HH(pOpMAIMK TOTOBUTCS JOKJIA Ha
MIPAKTHYECKOE 3aHATUE, B KOTOPOM JIOJKHBI OBITh OTPaKEHbI CIIEYIOIINE MOMEHTHI: 00111as
KOHIICTIIIUS pecypca, BIaeNblibl, pa3zebl U UX ONUcaHue, 0pOopMIICHHE caiiTa, MOCeIaeMOCTh,
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MCCTO B pOTallUH B ITOUCKOBBIX CUCTCMAX. Ha ocnoBanuu OPOBCACHHOTO UCCICAOBAHUA CTYACHT

JOJDKCH OaTh OLCHKY ITOJIC3HOCTU AaHHOI'O pECypca C €ro TOUKHU 3pCHUA.
I/IHI[I/IBI/I,Z[yaJ'IBHOG 3aJaHucC:

Ne

ConepxaHue 3aJaHust

1

AHanu3 peKJIaMHBIX OFO/I)KETOB POCCUMCKHUX U MEKYHApPOIHBIX
pexiamozateneit. OCOOEHHOCTH pachpeieieHUs 10 Pa3InYHbIM PEeKJIaAMHBIM
HOCHUTEJISIM.

CryneHt cobupaer uHpopMaIuio, UCIOIb3Ys MaTepralibl IHTepHeT U cTaTbu
NEPUOINYECKOM MeYaTH 10 peKJIaMHBIM pacxoJaM U 0030paM COCTOSTHHS
PEKIaMHOI0 pbIHKA (TI0 JTF000M 0Tpaciii Ha BBIOOp, HAIPUMEDP, KOCMETHUECKHE
TOBApHI, IMBO, MOJIOYHBIE U3ACTHS U T.1.). B 3a1aHUM TOKHBI OBITh YKa3aHBI:
JaHHBIE IO 00bEMaM PEeKJIAaMHOTO PhIHKA (MOXKHO IO OTPACIIH, Ha pUMEpPE
KOTOpOM MUIIETCS 3aJIaHuE),

pacnpesiesieHne pacXxo/10B 10 PA3IUYHBIM PEKIAMHBIM HOCUTENAM (TOIYJISIPHBIM
Ccpeau peKJiaMoJaTeNe 3TON OTpacin),

OTMMCAaHUE CaMbIX MOMYJISAPHBIX PEKJIAMHBIX HOCUTENEH BEIOpAaHHOW OTpaCIH,
BEYIIME PEKIIaMOJIaTENN B JAHHON OTPaciii Ha POCCUMCKOM PBIHKE U CaMble
MIPOJBUTAEMbIE MPOITYKTHI U MAapKH TAHHOM OTPACIIH.

O0bem 3ananus — 3- 5 CTp.

Pa3paboTka pexiamMHOI KaMIIaHUU B Tpecce Ha npumepe Gupmbl (ToBapa Uiu
yciyru). [logroroBka mennariana v (opMHUpOBaHHUE OOKETa MEPOIPUSITUH.
CTyZeHT caMOCTOSITENTFHO TOTOBUT MPOEKT PEKIIaMHOM KaMITaHUU IO TOBapy
(yciyre unmu gupme). Jli1st 5TOr0 OH BBIOUpAET NMPOAYKT (yCiuyTy, Gupmy),
TpeOyIouii peKIaMHON TOIePKKU. B 3aaHuM CTyACHT Ipe/iaraeT BapuaHT
peKIIaMHON KaMIIaHUU U YKA3bIBA€T CJIEIYIOUINE MOMEHTHI:

O6m1as nHbOpMAITUS TIO MPOJABUTAEMOMY MTPOIYKTY (YCIayre Wi pupme)
Llenu ¥ 1ieneBble ayIMTOPHH KaMIIaHUX

BapuanTsl pa3paboTaHHBIX PEKJIAMHBIX COOOIIEHUH (KaK peKIaMUpOBaTh, Kak
o0paIaThCs K 11eJIeBOM ayIUTOPUH, CTPATErUsl COOOIICHHS U €T0 pean3alius)
bromkeT 1 Meuanian peKIaMHbBIX MEPOTPHUSITHIA

O6bem 3ananus — 5-9 cTp.

Pa3paboTtka pexiiaMHON KaMIIaHWU HA TEJIEBUACHUU Ha IpuMepe GUpMBI (ToBapa
i yeiyru). [logroroBka Mennariana u GopMupoBaHue OroKeTa
MEPOIPUATHM.

CTyZeHT caMOCTOSITEIbHO TOTOBUT MPOEKT PEKJIAMHOM KaMITAaHUU IO TOBapy
(ycyre unu ¢upme). s 3T0r0 OH BBIOUMpaeT MpOoayKT (yCIyry, pupmy),
TpeOyIoIMi peKIaMHON NOIepKKU. B 3a1aHuy cTyAeHT npeiaraeT BapuaHT
peKJIaMHON KaMIIaHUU M YKa3bIBAeT CJIEIYIOLINEe MOMEHTHI:

O6mas nHpopMAaIHs MO MPOABUTAEMOMY MPOAYKTY (yciayre wim Gpupme)
Llenu ¥ LeneBble ay IMTOPUM KaMIIaHUU

BapuaHTh! pa3paboTaHHBIX peKIaMHBIX COOOMIEHUH (KaK peKIaMUpOBaTh, KaK
oOpamiarbes K 1eJIeBOW ay TMTOPUH, CTPATErus COOOLICHNS U €T0 peaau3alys)
Bropker 1 MeauariaH peKIaMHBIX MEPOTPUSTHIA

O0beM 3ananus — 5-9 cTp.

Pa3paboTka pexinamMHON KaMIIaHUU Ha pajno Ha npumepe Gupmsl (ToBapa Uiu
ycayru). IloaroroBka menuamiana u opMUpoBaHUE O10JKETa MEPOTIPUSTUH.
CTyZeHT caMOCTOSITENIbHO TOTOBUT MPOEKT PEKJIaMHOM KaMIIaHUU IO TOBapy
(yciyre unu gupme). i1t 3T0ro oH BeIOUpaET NpoAyKT (yciyry, Gpupmy),
TpeOYIOMIHI peKIIaMHON TTOANEPKKU. B 3amannm cTyieHT npeajiaracT BapuanT
peKJIaMHON KaMIIaHUU U YKA3bIBA€T CJIEIYIOLINE MOMEHTHI:

O61as nHpopmMalys o MNPoJBUraeMOMY MPOAYKTY (yciiyre win pupme)
Llesiu ¥ 1ieneBble ayIMTOPUM KaMIaHUU
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BapuanTsl pa3paboTaHHBIX PEKJIIAMHBIX COOOIIEHUH (KaK PeKIaMUPOBaTh, KaK
0o0paraThCs K 1eJIeBOM ayIUTOPHH, CTPATETHsI COOOIICHHS U €T0 peaTn3alius)
bromker u MeuariaH peKIaMHbIX MEPOIIPUATHNA

O06bem 3amanus — 5-9 cTp.

6 Pa3pabotka pexiiamMmHOi Kammnanuu B IHTepHETe Ha mpuMepe GupMBbI (ToBapa Hin
yciyru). [logroroBka menuariana u opMupoBaHue OI0KeTa MEPOIPUSITHA.
CTyzieHT caMOCTOSITEILHO TOTOBUT MPOEKT PEKJIAMHOM KaMIIaHUU IO TOBapy
(ycmyre nnm ¢upme). s 3Toro oH BeIOMpaeT mpoaykT (ycuyry, bupmy),
TpeOYIONIMI peKJIaMHON MOAIEPKKU. B 3a1aHnm CTyIeHT npeajiaraeT BapuaHT
pPEKIaMHON KaMIIaHUU U YKa3bIBAa€T CJIEIYIOIINE MOMEHTHI:

O6mas naopMaIys Mo MPOABUraeMoMy MPOAYKTY (yciayre wim Gpupme)
Llenu u neneBble ay TMTOPUN KaMIIaHUH

BapuanTsl pa3paboTaHHBIX peKJIaMHBIX COOOIIEHUH (KaK peKIaMUPOBaTh, Kak
oOpalarbcs K LeIeBON ayIMTOPUH, CTpATEerusi COOOILIEHUS U €r0 peann3aliusl)
bromkeT 1 Mequanuial peKIaMHbBIX MEPOIPUATHH

O0bemM 3ananus — 5-9 cTp.

NTOI'O | 6 3ananuii o6mmmM 06beMoM 26 - 45 c1p.

Hpuiioxenus

Ipuiaoxenue 1. AHHOTALMS MO AUCHMILIMHE «MeauanjaHUupPOBaHUeE)

JucuumuimHa « MenuarniaHupOBaHUE peaTn3yeTcs Ha (paKyIbTeTe PeKJIaMbl H CBS3H C
0OIIECTBEHHOCTRIO Kadeapoil MHTErpUPOBAHHBIX KOMMYHHUKAIIUI U PEKIaMBbl.
Jucuumuimza « MenuaniaHupOBaHUE» OTHOCUTCS K BADHATUBHOM YacTH y4yeOHOTo IuiaHa
HarpaBjeHus moarotoBku 42.03.01» Pexinama u CBs3HM ¢ 00IIECTBEHHOCTHIO», TPODUITH
«BpeHIMHTOBbIE TEXHOJIOTUH B pEKIIaMe)

Llens qUCIUTIINHBI:

(dhopMHpOBaHKE Yy CTYJICHTOB 3HAHHUH O COJACPYKAHUHU MTPOIIECCOB MEIUAIIAHUPOBAHUS B
COBPEMEHHBIX CPEACTBAX MACCOBOM MH(OPMAIIUU; OCHAIIICHUE CTY/ICHTOB YMEHUSIMU Pa3pad0TKU U
ONTUMU3AIMH MEINAIIaHa B MPOIIECCE MOATOTOBKH PEKIAMHOM KaMTIaHUH.

3amauu IUCLHUILINHEL:

1. U3yueHHe OCHOBHBIX MPEICTABICHUH O (PYHKIIMOHUPOBAHUN MAacCOBOW KOMMYHHKAIIMU B
o0111eCcTBE; 03HAKOMIJIEHHE CTYJICHTOB C TEOPUSIMHU MacCOBBIX KOMMYHUKAIIH;

2. NOJIY4YEHHE CUCTEMHOI0 KOMIIJIEKCA 3HaHUH O CyIeCTBOBAHUU B COBPEMEHHOM OOILECTBE
MH(POPMALMOHHON HHAYCTPUH KaK COLIMATIbHOIO MHCTUTYTA;

3. paccMOTPEHHE OTIEIbHBIX CPEACTB MACCOBBIX KOMMYHUKALIUN, CIEMPUKN UX QYHKIUN U
BO3/ICICTBHS HA 8y IUTOPHIO;

4. U3Yy4YEHUE 3aBUCUMOCTEN MEXY ACSITEIBHOCTBIO CPEJICTB MACCOBOM KOMMYHHUKAIUHU B

COBPCMCHHOM MHUPEC U peKHaMHOﬁ ACATCIIBHOCTBIO,
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3. OIIpEJIEIICHUE MECTA U POJIM PEKJIAMBI B CTPYKTYpPE MAaCCOBBIX KOMMYHMKALUN, BKIIFOYAst
HOBeiIne NHPOPMAIIMOHHbIE KaHAaJIbI;

6. OCBOCHHC IMMPAKTUICCKOI'O UCIIOJIBb30BAHUSA  KPUTCPUCB BLI60pa JJIA OTACIIBHOT'O
PEKIIAaMHOI'O HOCUTEIIA,
7. MOJIYYCHHUC CTYACHTAaMH HABBIKOB COCTABJICHUA MCIUAIlJIaHa, OICHKU €TO 3(1)(I)GKTI/IBHOCTI/I,

MCIUaIlIaHUPOBAHHA C UCIIOJIB30BAHUEM KOMHBI—OTCpHOfI 0a3nl JaHHBbIX.

dopmHpyeMble KOMIETEHIIUN

B pe3ynbraTe 0CBOGHUS TUCIMITIMHBI JOJDKHBI OBITH CPOPMUPOBAHBI CIICAYIOIINE KOMIIETCHIIUH:
[1K-1 CnocobeH npoBOAUTh MAPKETUHTOBBIE HUCCIIEI0BAHUS C UCIIOIb30BAaHUEM HHCTPYMEHTOB
KOMIIJIEKCA MAPKETUHT A

B pe3ynbraTe 0CBOSHUS TUCIUIUTMHBI (MOAYJIs) 00YYarOIIUNACS JOKEH:

3HaTh: crienuuKy mporecca MoAroTOBKH MeIuarliaHa , Crielin(uKy B3auMOACHCTBHS OT/IEIIOB, a
TaK)Ke BHEIIHUX OpraHu3aliil Ipyu MOArOTOBKE MEINAIJIaHa.

VYwMmets: PazpabaTsiBaTh MeHMaIiaH, OCYIECTBISATh HEOOXOAMMbIE KOMMYHHKAILIUU TIPU pa3paboTKe
U peaii3aluy Meauariata.

Brnagers: HaBbIKaMu pa3pabOTKH U MTOATOTOBKH MEHAIlIaHa. KOMMYHUKAIIMOHHBIMU HaBBIKAMH ITPU
pa3paboTke U MOArOTOBKE MeIUaIUIaHa.

[To nucruIuIHEe IpeayCMOTPEeHa MPOMEXKYTOUHAs aTTecTalusd B (hopMe 3a4eTa ¢ OIIEHKOM.
OO6m1ast TpyJ0€MKOCTh OCBOCHHSI TUCIUIUIMHBI COCTABIISIET 3 3a4€THBIC €IMHUIIBL.

The discipline "Media Planning" is implemented at the Faculty of Advertising and Public Relations
by the Department of Integrated Communications and Advertising.

The discipline "Media Planning" refers to the variable part of the curriculum of the direction of
training 42.03.01 "Advertising and Public Relations", profile "Branding Technologies in
Advertising"

The purpose of the discipline:

formation of students' knowledge about the content of media planning processes in modern media;
equipping students with the skills to develop and optimize a media plan in the process of preparing an
advertising campaign.

Discipline tasks:

1. study of the basic ideas about the functioning of mass communication in society;
familiarization of students with the theories of mass communications;

2. obtaining a systemic complex of knowledge about the existence of the information industry in
modern society as a social institution;

3. consideration of individual means of mass communication, the specifics of their functions and
impact on the audience;

4. study of the relationship between the activities of mass media in the modern world and
advertising;

5. determining the place and role of advertising in the structure of mass communications,
including the latest information channels;

6. development of practical use criteria choice for a particular advertising medium;

7. obtaining by students the skills of compiling a media plan, evaluating its effectiveness, media

planning using a computer database.

Formed competencies
As a result of mastering the discipline, the following competencies should be formed:
PC-1Able to conduct market research using marketing mix tools

As a result of mastering the discipline (module), the student must:
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To Know: the specifics of the process of preparing a media plan, the specifics of the interaction of
departments, as well as external organizations in the preparation of a media plan.

To Be able to: Develop a media plan, carry out the necessary communications in the development
and implementation of a media plan.

To Own: the skills of developing and preparing a media plan. communication skills in the
development and preparation of a media plan.

The discipline provides for intermediate certification in the form of a test with an assessment.

The total labor intensity of mastering the discipline is 3 credit units.
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